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ABSTRACT

The purpose of this research was to examine the effect of strategic intelligence capability on firm performance
with organizational culture as moderator variable in logistics companies in Kenya. Specifically, the research sought
to examine the effect of strategic intelligence capability on firm performance in logistics companies in Kenya.
Additionally, the research examined the moderating effect of organizational culture on the relationship between
strategic intelligence capability and firm performance in logistics companies in Kenya. Drawing on the resource-
based theory, dynamic capability theory and knowledge-based view theory, the research utilized a positivist
research philosophy and a non-experimental research methodology. The research utilized a correlational cross-
sectional survey design for testing noncausal relationships among variables. Simple random sampling technique
was used to select a sample size of 272 logistics companies from a target population of 849 logistics companies in
Kenya. A cross-sectional survey-based approach was used to collect primary data utilizing a self-administered
structured questionnaire. With the help of 3 research assistants, the researcher utilized the drop and pick method
to hand deliver the survey questionnaire to the chief executive officers of the logistics companies in Kenya. The
collected data was processed and entered into the statistical package for social sciences (SPSS) version 26 to
create a data sheet to be used for analysis. The descriptive statistics and inferential statistics were used for data
analysis. The Pearson’s correlation results showed that strategic intelligence capability had a positive and
significant relationship with firm performance. The simple linear regression results showed that strategic
intelligence capability had a positive and significant effect on firm performance. The hierarchical multiple
regression results indicated that organizational culture had significant moderating effect on the relationship
between strategic intelligence capability and firm performance in logistics companies in Kenya. Managers and
policy makers should to focus on strengthening strategic intelligence capability to foster the performance of
logistics companies. Future research could examine the effect of strategic intelligence capability on firm
performance in other sectors or in other regions.
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INTRODUCTION

The logistics industry is developing rapidly at the
global level. The growing demand for express
delivery services is a key trend in the logistics
(Martin,
Wakolbinger, 2021). The global logistics delivery

delivery  market Hemmelmayr &
market is expected to grow at a compound annual
growth rate of 8.5% from 2022 to 2027 (Melton,
2022). It is expected to reach $622.69 billion in
revenue by 2029 (Research, 2023; Yaiprasert &
Hidayanto, 2024). Profit maximization is crucial for
long-term success in the competitive logistics
business industry (Yaiprasert & Hidayanto, 2024).
However, the logistics delivery market is highly
competitive, and the key players are constantly
innovating to stay ahead of the competition
(Kulkarni, Dahan, & Montreuil, 2022). The logistics
business is a data-intensive industry with vast
information, including route details, customer
demand patterns, and fuel consumption metrics

(Hasib et al., 2023).

In the dynamic and cost-sensitive logistics industry,

efficient cost management is essential for
maintaining profitability and competitive advantage
(Yaiprasert & Hidayanto, 2024). The growing global
awareness of sustainability and the recognition of
interconnectedness across the world have elevated
the significance of factors such as the logistics
performance index, eco strategy, and sustainable
performance within the logistics sector (Gunduz,
Naji, & Maki, 2024). However, African countries
experience lowest average logistics performance
index score relative to its trading partner regions,
particularly in terms of quality of trade- and
transport-related infrastructures, customs, and
border clearance, and competency and quality of

logistics services (Ulkhag, 2024).

An efficient logistics service is vital to world trade.
The growth of consumer demand for logistics
services and their high quality provokes an increase
in freight turnover around the world, allowing
logistics processes to improve (Binda & Bolibrukh,
2022). The development of logistics plays a serious
integrating role in the modern economy, expanding

SELE

the transport capabilities of regions, reducing costs,
increasing the speed, safety, quality and efficiency
of transport and logistics services and creating
conditions for increasing the added value of
produced and transported goods and services,
which, ultimately, contributes to the growth of
global economic efficiency (Barykin et al., 2021).
The developments of the countries in the logistics
sector make them indispensable in world trade
(Guirler, Ozcalici, & Pamucar, 2024). However, the
logistics delivery business is a complex and
challenging industry (Ouyang, Leung, & Huang,

2022).

The logistics firms are among the companies that
have embraced supply chain performance and have
made a lot of progress in terms of service delivery
(Chao, 2023). However, the customers increasingly
demand faster delivery times, which drives the
demand for express delivery services (Nogueira, de
Assis Rangel, Croce, & Peixoto, 2022). As more and
more people shop online, the demand for
intelligent logistics delivery services is increasing
(Yaiprasert & Hidayanto, 2024). Nevertheless, firms
in the logistics industry face several issues and
problems, including lost or damaged logistics, late
deliveries, high costs, competition, regulations, and
technology (Zhang, Zhou, Li, & Gong, 2023). The
challenges can make it difficult for businesses to
operate and stay competitive. However, by
understanding the challenges, companies can make
their

businesses and succeeding (Tavakoli et al., 2022).

informed decisions about managing

The highly evolving economic environment requires
from logistics companies’ fast response and agile
solutions (Kitzmann, Strimovskaya, & Serova, 2023).
With regard to management, strategic intelligence
performs the function of detecting, identifying, and
solving problems that go beyond the past
experience, and which the organization is going to
face in the future (Gitelman, Kozhevnikov, &
2021).

decision-making tool for

Chebotareva, Strategic intelligence isa
the management of

companies and organizations (Hamour et al., 2023).
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The strategic intelligence is one of the most
important and latest systems that guarantee
institutions’ ability to maintain their position in a
market characterized by change and intense

competition (Kaddour, 2021).

Strategic intelligence provides an accurate estimate
of the business’s value and help distinguish it from
competitors that use comparable systems (Zarafili &
2023).
strategic intelligence helps the organization to keep

Zarafili, Existent literature posits that
in the market
2021).

intelligence is a

abreast with stiff competition
Stephine, &
strategic

(Blandina, Samuel,
Subsequently,
fundamentally new management mechanism in
organizations that provides information and
analytical support for making anticipatory decisions
and the company’s preparedness for unpredictable
challenges of the future (Kitagawa & Vidmar, 2023).
However, while the concept of strategic intelligence
has attracted immense interest from researchers in
the field of strategic management, the findings
regarding the effect of strategic intelligence on firm
performance have been inconsistent (Agha et al.,

2021).

Statement of the Problem

The government of Kenya views logistics industry as
the promoters of economic growth and
development toward the middle-level economy, as
envisioned in the development blueprint of Vision
2030 (Kamau, 2022). However, the logistics service
industry has in the recent past faced numerous
challenges (Nombi, 2022). The effectiveness and
efficiency of the logistics services in Kenya has been
an issue that all sub-sectors of the economy
continue to grapple with (Kunambi & Zheng,
2024). The performance of the logistics industry has
been unstable with many logistics firms shutting
down their operations, which threatens the sector’s
contribution to the country’s gross domestic
product and employment rate (Ngesa & Eric, 2021).
The performance in logistics firms is critical if the
logistics sector has to make meaningful contribution
to the gross domestic product and to the realization

of the country Vision 2030. Nevertheless, only 35%
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of logistics firms cut above-average performance,
while 65% of the logistics firms in Kenya portray
abysmal performance (Mugambi & Machoka, 2023).

The logistics firms are among the companies that
have embraced supply chain performance and have
made a lot of progress in terms of service delivery
(Chao, 2023).
industry face several issues and problems, including

However, firms in the logistics

lost or damaged logistics, late deliveries, high costs,
competition, regulations, and technology (Zhang,
Zhou, Li, & Gong, 2023). The challenges can make it
difficult for
competitive. Nevertheless, by understanding the

businesses to operate and stay
challenges, companies can make informed decisions
about managing their businesses and succeeding
(Tavakoli et al., 2022). The highly evolving economic
environment requires from logistics companies’ fast
response and agile solutions (Kitzmann et al., 2023).
With regard to management, strategic intelligence
performs the function of detecting, identifying, and
solving problems that go beyond the past
experience, and which the organization is going to
face in the future (Gitelman et al., 2021). However,
while the concept of strategic intelligence has
attracted immense interest from researchers in the
field of strategic
regarding the effect of strategic intelligence on firm

management, the findings
performance have been inconsistent (Agha et al.,
2021). The general business problem is that without
strategies for developing plans based on strategic
intelligence, logistics leaders may fail to implement
organizational roadmaps, resulting in deteriorated
firm performance. The specific business problem is
that some logistics leaders lack strategies to
develop plans based on strategic intelligence for

improving firm performance.

Research Objectives

The general objective of this study was to examine
the effect of strategic intelligence capability on firm
performance with organizational culture as a
moderator in logistics companies in Kenya. The

specific objectives;
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= To determine the effect of strategic
intelligence capability on firm performance
in logistics companies in Kenya.

= To establish the moderating effect of
organizational culture on the relationship
between strategic intelligence capability
and firm

performance in logistics

companies in Kenya.

Research Hypotheses
This study tested the following null hypotheses:
=  Hpl: Strategic intelligence capability has no
significant effect on firm performance in
logistics companies in Kenya.
= Hg2:
significant

Organizational culture has no

moderating effect on the
relationship between strategic intelligence
capability and firm performance in logistics

companies in Kenya.

LITERATURE REVIEW

Theoretical Framework

Theoretical framework is the lens through which
the researcher uses to connect the literature with
the study results and methodology (Bingham,
Mitchell, & Carter, 2024). The
framework is anchored on the resource-based view

theoretical

theory, dynamic capabilities theory and dynamic
managerial capabilities theory.

Resource-Based View Theory
The resource-based view (RBV) theory (Barney,
1991; Penrose, 1959; Peteraf, 1993; Wernerfelt,
1984) posits that firms’ competitiveness even in the
same industry varies based on a firm’s resources
and capabilities (Zulkiffli et al., 2022). The RBV
theory provides an explaination as to why some
organizations are performing better and how an
organization can perform better (Ali et. al., 2020;
Wu, Yan, & Umair, 2023). The RBV theory is the
underpinning theory for the study’s research model.
Drawing insight from the RBV theory, Isichei et al.
(2023) advanced strategic intelligence as a firm
affect
channeled

intangible resource that «can export

performance, even when through

learning orientation. The RBV theory of the firm
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postulates that firms gain competitive advantage
through bundles of valuable and rare resources and
sustain that advantage over time when such
difficult to
substitutable by competitors (Sharma, Alkatheeri,
Jabeen, & Sehrawat, 2022). Despite the broad
application of the RBV theory in multiple disciplines,

resources are imitate or non-

the theory has attracted certain criticisms which led
to the evolution of the dynamic capability theory
(Teece, 2023).

Dynamic Capabilities Theory

The dynamic capabilities theory (DC) theory
(Eisenhardt & Martin, 2000; Teece, Pisano, &
Shuen, 1997) is an extension of the RBV theory
(Chien & Tsai, 2021). The DC theory is considered as
an extension for RBV to deal with the changes that
occur in the highly turbulent environments due to
digital technologies (Chatterjee, Chaudhuri, &
Vrontis, 2021; Ortiz, Garcia, Gardo, & Vivas, 2021).
The DC theory posits that firms should develop the
ability to build, integrate, and reconfigure resources
and competencies to achieve competitive
advantages (van de Wetering & Besuyen, 2021). The
DC theory is a relevant theoretical framework that
can be used to explain the effect of strategic
intelligence capability on performance of logistics
companies in Kenya. The DC theory is concerned
with how firms can sustain and enhance their
competitive advantage, notably when facing
changing environments (Solem, Fredriksen, &
Serebg, 2023). However, while the DC theory
remains very helpful when addressing how to
respond to the business changing environment, the
theory has attracted certain criticisms (Steininger et
al., 2022). The major criticisms of the DC theory
pertain to the assertions that the DC are difficult to
identify and/or operationalize, and measure
empirically, and in some cases, the very capabilities
can lead to a core capability becoming core rigidity,
and that the DC theory is vague and tautological

(Collis, Anand, & Field, 2021).

Knowledge-Based View Theory
The Knowledge-based view (KBV) theory of the firm

(Garud & Kumaraswamy, 2002; Grant, 2002;

The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com



Guthrie, 2001; Mathews, 2003) of the firm is a
recent extension of the RBV theory of the firm very
adequate to the present economic context (Cooper,
Pereira, Vrontis, & Liu, 2023). The KBV theory of the
firm posits that knowledge is considered to be a
very special strategic resource that does not
depreciate in the way traditional economic
productive factors do, and can generate increasing
returns (Sahibzada & Mumtaz, 2023). The KBV
theory of the firm is a relevant theoretical
framework that helps to explain the effect of
strategic intelligence on performance of logistics
companies in Kenya. Under the umbrella of the KBV

theory of the firm (Ariely, 2003; Drucker, 1993;

Figure 1 presents the conceptual framework.

Strategic Intelligence Capability
= Strategic Visioning Capability
= Strategic Intuition Capability

1999; 1997),
intelligence process is a mechanism to achieve

Sirois, Stewart, competitive
superior long-term strategic performance leading to
sustainable competitive advantage (Hanif et al,

2023).

Conceptual Framework
The conceptual framework depicts that firm
performance is conceptualized as the dependent
variable. From the conceptual framework, strategic
intelligence capability is conceptualized as the
independent variables. The conceptual framework
culture is

suggests that organizational

conceptualized as the moderating variable.

Firm Performance
= Return on Assets
= Return on Equity

= Strategic Insight Capability
= Strategic Foresight Capability

v

= Employee Retention
= Customer Retention

Organizational Culture
= Clan Culture
= Hierarchy Culture
= Adhocracy Culture
= Market Culture

Independent Variables

Figure 1: Conceptual Framework

Review of Literature on Variables

Strategic Intelligence Capability

Strategic intelligence is a tool used in strategic
management and is becoming more significant as a
means for businesses to obtain long-term
competitive advantage (Ahmed, Abduljabbar, &
Hussein, 2021). It plays a special role for the
purposes of increasing sustainability and
competitiveness of companies during the period of
growing uncertainty of the external environment
(Gitelman, Kozhevnikov, & Chebotareva, 2021).
Strategic intelligence provides a means of support
for operational goals by predicting future challenges
(Berkowitz & Goodman, 2021). It is one of the

effective tools that contribute significantly to

-1353 -

Moderating Variable

Dependent Variable

directing companies towards achieving their long-
term goals, helping them maintain their position,
read their future, and help their leaders sense
environmental opportunities and adapt to the
surrounding variables (Hamour et al., 2023). In this
context, strategic intelligence plays a major role in
every area of management and the organization’s
decisions regarding future (Miri Rami, Delgoshaei, &
Mahmoudi, 2022). Strategic intelligence addresses
the needs of high-level decision-makers and it is
mainly focused on proactive activities.

Strategic intelligence is a fundamentally new

management mechanism in organizations that
provides information and analytical support for

making anticipatory decisions and the company’s
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preparedness for unpredictable challenges of the
future (Kitagawa & Vidmar, 2023). It is a systematic
and continuous process of exploring trends and the
market environment with the use of powerful
analytical systems that ensure the generation of
knowledge and digital tools for making long-term
decisions and the organization’s preparedness for
the unpredictable challenges of the future
(Gitelman et al., 2021). Strategic intelligence is the
generation and transformation of information or
knowledge that can be employed in high level
(Al-Zageba et al., 2022a).

Therefore, strategic intelligence pertains to the

decision-making

collection, processing, analysis, and dissemination
of intelligence that is required for forming policy.

Strategic intelligence is based on digital tools for
analyzing changes in consumer preferences, the
transformation of employees into active developers
and users of strategic solutions, and the
establishment of communication networks aimed at
accelerating the exchange of knowledge,
experience, and projects (Gitelman et al., 2021).
Strategic

during digital transformation as it acts as a radar

intelligence is particularly important
scanning the periphery and helps to set, most
impartially, the priorities in the context of new
product and investment areas, in making difficult
decisions that require multi-criterion assessment of
feasibility and consequences of certain actions

(Kitagawa & Vidmar, 2023).

Strategic intelligence is a business tool within
strategic management and is gaining importance to
enable companies to achieve sustainable
competitive advantage (Ahmed, Abduljabbar, &
Hussein, 2021). It is one of the effective tools that
contribute significantly to directing firms towards
achieving their long-term goals (Walsh & Harrison,
2021). With

intelligence performs the function of detecting,

regard to management, strategic
identifying, and solving problems that go beyond
the past experience, and which the organization is
going to face in the future (Gitelman et al., 2021).
Strategic intelligence provides a means of support
for operational goals by predicting future challenges

-1354 -

(Berkowitz & Goodman, 2021). Existent literature
posits that strategic intelligence can aid managers
in learning about the relevant environments their
organization interrelates to and in raising
awareness of the threats and opportunities that are
posed to them (Cavallo et al., 2021). Therefore,
strategic intelligence is one of the most important
and latest systems that ensure the ability of
organizations to maintain their position in a market
characterized by change and intense competition

(Kadour, 2021).

Various strategic intelligence dimensions are now
being endorsed by an increasing number of studies.
Strategic intelligence is a conceptual system that
assists leaders in leading change and involves tools
and qualities to develop foresight, visioning, system
thinking, partnering, motivating and empowering
(zarafili & Zzarafili, 2023).
capability is the ability to quickly see how to go into

Strategic intuition
a particular situation which helps decision-makers
contend with uncertainty and complexity
(Abrahams et al., 2024). With regard to strategic
intelligence, strategic insight is the ability to
anticipate trends that can pose a threat to an
organization or provide opportunities (Abrahams et
al.,, 2024). Strategic visioning is the ability to
conceptualize an ideal future state and to involve
others in its implementation (Gitelman et al., 2021).

Strategic foresight is a systematic approach to
looking beyond current expectations and taking into
account a variety of plausible future developments
in order to identify implications for policies today
(Torres & Pena Jr, 2021). Additionally, strategic
foresight capability the ability to comprehend and
perceive business trends that present opportunities
and/or threats to organizations (Zarafili & Zarafili,
2023). The
businesses with a proactive approach to decision-

strategic foresight can provide
making in the face of a VUCA world (Anggara,
Wijaya, & Faradisi, 2024). Strategic foresight uses
insight about the future state of an industry to
guide present-day decision-making (Schwarz, 2023).
However, to improve anticipation, companies can

aim at extending the foresight time horizon and
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focus on identifying changes in customer needs and
behaviors (Uimonen, 2024).

Firm Performance

Firm performance is a core theme in strategic
management research. Firm performance as the
firm’s ability to increase market share, operate
efficiently, and improve services, products, or sales,
innovative practices, and overall profit shares
(Walter, 2021). Extant literature posits that firm
performance is the set of financial and nonfinancial
indicators which provide information on the degree
of achievement of set goals and objectives (Ubeda-
Garcia, Claver-Cortés, Marco-Lajara, & Zaragoza-
Sdez, 2021). The financial performance indicators
are expressed in monetary terms, while non-
financial performance indicators such as customer
retention, employee retention, are not expressed in
monetary terms, and are characterized by greater
subjectivity in regards to financial measures (Yoo,
2021).

Empirical Review

This section presents an empirical literature review
relevant to variables of the research. In the Kenyan
context, Kori et al. (2021) examined the effect of
strategic intelligence on firm performance in
commercial banks in Kenya. The findings indicated
that strategic intelligence had a positive and
significant effect on firm performance in
commercial banks in Kenya. The study suggested
that strategic intelligence had a positive and

significant effect on firm performance.

In the Indonesian context, Muzahid and Samputra
(2023) examined the effect of strategic intelligence
on competitive advantage of manufacturing firms.
The findings indicated that strategic intelligence had
a positive and significant effect on competitive
advantage. The research showed that strategic
intelligence has a significant effect on competitive
advantage.

In the Iranian context, Dehghan, Aghaei, and Elahi
(2022) examined the effect of managers’ strategic
intelligence on the organizational performance of
the national olympic committee with the mediating

- 1355 -

role of sustainable competitive advantage. The
results showed that strategic intelligence had a
direct effect on

positive and significant

organizational performance and sustainable
competitive advantage. The findings indicated that
sustainable competitive advantage had a positive
and  significant effect on  organizational
performance. In addition, the results showed that
sustainable competitive advantage had a significant
the mediating effect in the relationship between
intelligence on

strategic organizational

performance.

(2021)
investigated the effect of strategic intelligence on

In the Jordanian context, Agha et al.

firm performance and the mediator role of strategic
showed that
intelligence had a positive and significant effect on

flexibility. The findings strategic
firm performance. Moreover, the results indicated
that strategic intelligence foresight, visioning, and
motivation had positive and significant effect on
firm performance. Additionally, the findings showed
that strategic intelligence had a positive and
strategic  flexibility.
Furthermore, the results indicated that strategic

significant  effect on
intelligence had a positive and significant effect on
firm performance in the presence of strategic
flexibility as a mediator variable.

In the context of Iraq, Zaidan et al. (2022) examined
the effect of strategic intelligence on competitive
advantage in the banking industry. The findings
showed that strategic intelligence had a positive
and significant effect on competitive advantage in
the banking industry. The results suggested that
strategic intelligence has a significant effect on
competitive advantage in the banking industry.

In the Jordanian context, Hamour et al. (2023)
examined the effect of strategic intelligence,
effective decision-making and strategic flexibility on
logistics performance. The findings showed that
strategic intelligence had a positive and significant
effect on logistics performance. The results
indicated that

organized thinking,

strategic intelligence foresight,

visioning, partnership, and

motivation had positive and significant effect on
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logistics performance. The findings showed that
strategic intelligence had a positive and significant
effect on strategic flexibility. The results indicated
that strategic flexibility had a partial significant
in the

strategic intelligence and logistics performance.

mediating effect relationship between

(2021)
strategic

In the context of Iraq, Ahmed et al
conducted an exploratory study on
intelligence and sustainable competitive advantage
of small and medium enterprises. The findings
showed that strategic intelligence had a positive
and significant effect on sustainable competitive
advantage of small and medium enterprises. The
research suggested that strategic intelligence is a
business tool within strategic management and is
gaining importance to enable companies to achieve
sustainable competitive advantage.

In the context of lraq, Zaidan, Sulaiman, Chin,
Nadia, and Hasbullah (2022) examined the effect of
strategic intelligence on competitive advantage in
the banking industry. The findings showed that
strategic intelligence had a positive and significant
relationship with competitive advantage in the
indicated that
strategic intelligence had positive and significant

banking industry. The results
effect on competitive advantage in the banking

industry.

In the context of Jordan, Jebril, Almasimani, Jarah,
Mugableh, and Zageeba (2023) examined the effect
of strategic intelligence and asset management on
enhancing

competitive advantage with the

mediating role of cybersecurity. The findings
indicated that strategic intelligence had a positive
and significant effect on competitive advantage.
The results showed that strategic intelligence had a
positive and significant effect on competitive
advantage through the presence of the mediating

role of cybersecurity.

Moderating Effect of Organizational Culture in the
Relationship Between
Capability and Firm Performance

The role of a moderator variable is to strengthen,

Strategic Intelligence

diminish, or alter the relationships between the
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dependent variable and independent variables in
the research study. Over the past three decades,
the concept of organizational culture and its role in
the understanding of how knowledge resources can
be perceived and applied by knowledge workers has
received much attention (Khaksar et al., 2023). In
the South African context, Asghari, Targholi,
Kazemi, Shahriyari, and Rajabion (2020) examined
the influence of organizational culture on
competitive intelligence. The results indicated that
organizational culture had a positive and significant

influence on competitive intelligence.

In Kenyan context, Waithaka (2023) examined the
moderation effect of organizational culture on the
relationship  between  strategic  inputs  of
competitive intelligence and competitive advantage
in commercial banks. The findings indicated that
organizational culture had a positive and significant
influence on competitive intelligence and
competitive advantage. The results suggested that
organizational culture moderates the relationship
between strategic inputs of competitive intelligence
and competitive advantage among commercial

banks in Kenya.

In the Jordanian context, Al-Fawaeer and Alkhatib
(2020) examined the moderating role of teamwork
culture on strategic intelligence and operational
performance industrial

in public shareholding

companies. The results showed that strategic
foresight, future vision, and partnership intelligence
had positive and significant on operational
performance. However, the findings indicated that
systemic thinking, motivation intelligence has
insignificant effect on operational performance. The
results showed that strategic intelligence had a
positive and significant on operational performance
in  public shareholding industrial companies.
Moreover, the results that there was a statistically
significant effect on the teamwork culture as a
moderating variable in the relationship between

strategic intelligence and operational performance.
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METHODOLOGY

This section presented the research methodology
focusing on the research philosophy, research
design, target population, sampling frame, sample
size and sampling technique, data collection
methods, data collection procedures, pilot study,
model

data processing and analysis, and

specification.

Research Philosophy

The research was anchored on a positivist research
philosophy which regards the world as made up of
observable and measurable facts and assumes that
there is an objective reality out there. The positivist
research philosophy regards the world as made up
of observable and measurable facts and assumes
that there is an objective reality out there (Ma &
Xie, 2023).

Research Design

Drawing on a quantitative non-experimental
research methodology, the research utilized a
correlational cross-sectional survey research design
to examine the non-causal relationship between
study variables. The design was appropriate for
collecting data once from many individuals at a
single point in time to test statistical relationships
between two or more variables without the
researcher controlling or manipulating any of them

(Aryuwat et al., 2024).
Target Population

Table 1: Sample Size

The target population consisted of the 849
registered logistics firms in Kenya. The unit of
analysis consisted of the logistics firm, while the
unit of observation consisted of the chief executive
officer of the logistics firm.

Sampling Frame

The sampling frame consisted of the list of the 849
registered logistics firms in Kenya (Appendix Ill). The
sampling frame was as per the Kenya International
Freight and Warehousing Association (KIFWA,
2022)’s data base as at 31° December, 2022.

Sample Size and Sampling Technique
This section presents the sample size and sampling
techniques for this study.

Sample Size

The Yamane (1967)'s formula was used to
determine the desired sample size at the 5%

significance level:

N B49
n= = n=_——-" o
1+Me=) 1+849( 0.05)=)

= 272

Where:

n = Sample Size

N = Target Population

e = level of precision (sample error)

Therefore, the minimum recommended sample size
was 272 logistics firms in Kenya. Table 1 presents
the target population and sample size.

Target Population Sample Size
Logistics Companies in Kenya 849 272
Total 849 272

Sampling Techniques
As the target population was homogeneous, the
simple random sampling technique was used to
select a sample size of 272 logistics companies from
a target population of 849 logistics companies in
Kenya. The simple random sampling technique is a
probability sampling technique that allows all the
units in the population to have an equal chance of
being selected from a

homogeneous target

population (Hair Jr et al., 2021).
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Data Collection Methods

A self-administered structured questionnaire was
the means for collecting primary data. The data
collection method was appropriate, because of its
ability to collect a large amount of information in a
reasonably quick span of time (Saunders &

Kulchitsky, 2021).

Data Collection Procedures
A cross-sectional survey-based approach was used
to collect primary data from a random sample of
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chief executive officers of 272 logistics firms in
Kenya. Through the drop and pick method, the
researcher and three research assistants hand
chief
executive officers of the logistics firms in Kenya. A

delivered the survey questionnaire to
continuous follow up on responses was made by
the researcher and research assistants.

Pilot Study

A pilot study was conducted to test the validity and
reliability of the constructed survey questionnaire.
The pilot study involved a pilot trial sample size of
32 logistics firms in Kenya. Extant literature posits
that at least 30 representative participants from the
target population provides a reasonable minimum
recommendation for a pilot study (Saunders &
Kulchitsky, 2021; Snell et al., 2021).

Data Processing and Analysis

The collected data was checked for accuracy,
completeness and consistency. The data was coded,
edited, and entered into the Statistical Package for
Social Sciences (SPSS) version 26 to create a data
sheet that was used for analysis. The descriptive
statistics and inferential statistics were used for
data analysis. The descriptive statistics were used to
compute, summarize the data in respect to each of
the study variables and describe the sample’s
characteristics. The Pearson’s product moment
correlation analysis was performed to confirm or
deny the relationship between the study variables.
A simple linear analysis was performed with firm
performance as the dependent variable and
strategic intelligence capability as the predictor
variable.

A hierarchical moderated multiple linear analysis
whether the
intelligence

was performed to determine

relationship  between  strategic

capability and firm performance moderated by
organizational culture in logistics firms in Kenya.
However, prior to the moderation analysis, the
independent  variable (strategic intelligence
capability) was interacted with the moderating
variable

(organizational culture) to create an

interactive variable (strategic intelligence

capability*organizational culture). The interactive
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variable (strategic intelligence

capability*organizational  culture) would be

introduced to the model as a moderator.

In the first step for the moderation analysis, the
strategic intelligence capability (the independent
variable) was regressed on firm performance (the
dependent variable). In the second step for the
moderation analysis, strategic intelligence capability
(the independent variable) and organizational
culture (the moderating variable) were regressed
on firm performance (the dependent variable). In
the third step, strategic intelligence capability (the
independent variable), organizational culture (the
moderating variable) and strategic intelligence
capability*organizational culture (the interaction
variable) were regressed on firm performance (the

dependent variable).

The study set two alternative criteria for
determining whether there was a moderating effect
of the moderator (organizational culture) on the
relationship between the independent variable
(strategic intelligence capability) and dependent
variable (firm performance). First, if the change in
coefficients is significant after introducing the
interactive term, then organizational culture is a
moderator. Second, if the change in R* from model
1 to Model 3 is significant after introducing the
interactive term, then organizational culture is a

moderator.

Model Specification
The simple linear regressions model was specified
as:

Y=Bo+B1X+¢
Where:

Y = Firm Performance

X = Strategic Intelligence Capability

Bo = Constant Term

B: - Regression Coefficients to be estimated
€ = Stochastic Error Term

The hierarchical moderated multiple linear
regression models were specified as:

Y_Bot BoX+ € o Equation 2.

Y_Bo+ BsX+BsZ+E€ coeueerrreveeeeeennnn. Equation 3.
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Y-Bo+ BsX + BeZ+PX*¥Z+ € v, Equation 4.

Where:

Y = Firm Performance (the dependent variable),

X = Capability (the
independent variable)

Strategic Intelligence
Bo = Constant (the coefficient of the Y intercept)

B,— Bs = Regression coefficients to be determined,
Z = Culture (the

Organizational moderating

FINDINGS
This section presents the research findings and
discussions.

Response Rate
Out of the 272 of survey questionnaires distributed
for the main study, only 215 usable survey

guestionnaires were returned, Therefore, there was

a valid response rate of 79.04%, which was
variable), sufficient for data analysis and reporting purposes.
X*Z = Strategic Intelligence  Capability*  Existent literature posits that survey response rates

Organizational Culture (the interactive variable),
€ = Stochastic Error Term

Table 2: Response Rate

of 70% or higher are needed if findings are to be
considered generalizable (Ericson et al., 2023).
Table 2 presents the response rate results.

Strata Frequency Response Rate

Response 215 79.04%
Non-Response 57 20.96%

Total 272 100.00%

Validity structure, and the Ilayout of the survey

This section presents the face validity, content
validity, construct validity, convergent validity, and
discriminant test results.

Face Validity

Face validity was ensured by conducting extensive
literature survey on the research problem and
strengthened by developing the survey
questionnaire based on validated scales. The
researcher shared the draft survey questionnaire
with an expert panel of 5 judges in the field of
strategic management to judge whether, on the
face of it, the questionnaire covered and measured
the concepts it purported to measure. Results
revealed that on the face of it, the draft survey
guestionnaire covered and measured the concepts
it purported to measure. Their feedback related to

the wording of some of the statements, the

questionnaire.

Content Validity

Content validity was ensured by employing adapted
scales considered appropriate in previous studies.
For content validity test, the researcher shared the
draft survey questionnaire with an expert panel of
five judges in the field of strategic management to
judge whether, in the field of strategic management
to judge whether, it measured the concepts it
purported to measure and whether the relevant
content domain for all the constructs had been
covered. Responses provided by the expert panel
judges were analyzed to establish the percentage
representation using the content validity index. The
results showed that the content validity index was
0.938 and the congruency percentage was 93.8%,
signifying content validity. Table 3 presents the

content validity test results.

Table 3: Content Validity Test Results

Variable No. of Content Validity Congruency Decision

Items Index Percentage

Strategic Intelligence Capability (X) 4 0.940 94.0% Valid
Organizational Culture (2) 4 0.946 94.6% Valid
Firm Performance (Y) 4 0.936 93.6% Valid
Entire Scale 12 0.940 94.0% Valid
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Sampling Adequacy Results 537.224; df = 6; p < 0.001), confirming the
Sampling adequacy was measured using both the appropriateness of the data for factor analysis. A
Kaiser-Meyer-Olkin (KMO) measure of sampling KMO statistic of greater than 0.7, and an associated
adequacy and Bartlett's test of sphericity. Sampling Bartlett’s p-value of less than or equal to 0.05, and
adequacy was measured using both the Kaiser- an Anti-image correlation statistic of greater than
Meyer-Olkin (KMO) measure of sampling adequacy 0.6 indicates that an adequate correlation exists to
and Bartlett's test of sphericity. Results showed that justify factor analysis (Hair et al., 2021). Table 4
the KMO Measure of Sampling Adequacy was 0.816, presents the KMO test of sampling adequacy and
greater than 0.7, while the Bartlett’'s Test of Bartlett's test of sphericity results.

Sphericity was significant (Approx. Chi-Square =

Table 4: KMO Test of Sampling Adequacy and Bartlett's Test of Sphericity

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.816
Bartlett's Test of Sphericity Approx. Chi-Square 537.224

df 6

Sig. 0.000
Reliability Test Results ranged from 0.882 and 0.893, greater than the

The reliability test results indicated that the threshold of 0.7, suggesting acceptable internal
Cronbach’s alpha coefficient of the entire scale (12 consistency reliability. The general rule of thumb is
items) for the pilot study was 0.896, greater than that a Cronbach's alpha coefficient of 0.70 or
the threshold of 0.7, suggesting acceptable internal greater indicates acceptable internal consistency
consistency reliability. From the results, the reliability (Hair et al., 2023). Table 5 presents the
Cronbach alpha coefficients of the 3 study variables reliability test results.

Table 5: Reliability Test Results

Variable n  No. of No. of Items Cronbach’s Decision
Items Deleted Alpha (a)

Strategic Intelligence Capability (X1) 30 4 0 .882 Reliable

Organizational Culture (2) 30 4 0 .891 Reliable

Firm Performance (Y) 30 4 0 .893 Reliable

Entire Scale 30 12 0 .896 Reliable

Diagnostic Results al., 2022). From the normality test results, the p-

Diagnostic tests were performed to investigate values of the Kolmogorov-Smirnov test and the
whether the assumptions of multiple linear Shapiro-Wilk test were greater than 0.05 (p > 0.05),
regression analysis were met. suggesting that the data was assumed to

Normality Test Results approximately meet the normality assumptions.

The normality test was performed using the Generally, if the p-value is less than or equal to the

Kolmogorov-Smirnov test and the Shapiro-Wilk significance level, the decision is to reject the null
hypothesis and conclude that the data do not follow
a normal distribution (Hair et al., 2021). Table 6

presents the normality test results.

test were performed. The Kolmogorov-Smirnov test
and the Shapiro-Wilk testare most widely used
methods to test the normality of the data (Bell et
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Table 6: Normality Test Results

Kolmogorov-Smirnov® Shapiro-Wilk
Variable Statistic  df Sig.  Statistic df Sig. Decision
Strategic Intelligence .154 30 .170 .970 215 .176 Normal Distribution
Capability (X4)
Organizational Culture (2) .093 30 .200° .973 215 493 Normal Distribution
Firm Performance (Y) .051 30 .090 .993 215 .207 Normal Distribution

Linearity Test Results

The linearity test was performed utilizing the
Pearson’s product moment correlation analysis. The
that
intelligence capability had a weak positive and

linearity test results indicated strategic

significant linear relationship with organizational
0.385, p < 0.05). The linearity test
results showed that strategic intelligence capability

culture (r =

had a moderate strong positive and significant

Table 7: Linearity Test Results

linear relationship with firm performance (r = 0.524,
p £ 0.05). The linearity test results showed that
organizational culture had a strong positive and
significant linear relationship with firm performance
(r = 0.849, p < 0.05). The linearity test results
suggested that the assumption of linearity was not
violated (Hair et al., 2021). Table 7 presents the
linearity test.

Variable Z Y
Strategic Intelligence Capability (X) Pearson Correlation 1
Sig. (2-tailed)
n 215
Organizational Culture (2) Pearson Correlation 385" 1
Sig. (2-tailed) .000
n 215 215
Firm Performance (Y) Pearson Correlation 5247 849" 1
Sig. (2-tailed) .000 .000
n 215 215 215
**_Correlation is significant at the 0.01 level (2-tailed).
Homoscedasticity Test Results equality of variance (Bell et al., 2022). The

The Levene’s test for equality of variance was
performed for the homoscedasticity test. The
presence of homoscedasticity or the absence of
heteroscedasticity s most

an  assumption

commonly tested using the Levene’'s test for

Table 8: Homoscedasticity Test Results

homoscedasticity test results showed that Levene’s
statistics for each of the study variables were non-
than 0.05,
suggesting that equal variance was assumed. Table

significant with p-values greater
8 presents the homoscedasticity test results of the

study variables.

Variable Levene Statistic dfl df2 sig Remarks

Strategic Intelligence Capability (X) 4.85 1 215 .278 Equal Variance Assumed
Organizational Culture (2) 3.66 1 215 .298 Equal Variance Assumed
Firm Performance (Y) 4.51 1 215 .265 Equal Variance Assumed

Autocorrelation Test Results
The Durbin-Watson test was performed for
autocorrelation test. The autocorrelation test

results showed that the Durbin-Watson test had a
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value of 2.220, falling within the optimum range of
1.5 to 2.5,
autocorrelation detected in the in the residual

suggesting that there was no
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values in the datasets (Hair et al., 2021). Table 9

Table 9: Autocorrelation Test Results

presents the model summary results.

Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 .524° 275 272 .298
2 875" 766 764 170
3 .886° .785 .782 163 2.220

a. Predictors: (Constant), Strategic Intelligence Capability (X)
b. Predictors: (Constant), Strategic Intelligence Capability (X), Organizational Culture (2)
c. Predictors: (Constant), Strategic Intelligence Capability (X), Organizational Culture (Z), Strategic

Intelligence Capability* Organizational Culture (X*2)
d. Dependent Variable: Firm Performance (Y)

Multicollinearity Test Results

The variance inflation factor (VIF) values and
tolerance values for each of the independent
variables were used for the multicollinearity test.
The multicollinearity test results indicated that for
each of the independent variables, the VIF values
were less than 10, while the tolerance values were

greater than 0.1, suggesting that there was no
significant multicollinearity that needed to be
corrected. Generally, if the VIF value is higher than
10 or the tolerance value is lower than 0.1, there is
significant multicollinearity that needs to be
corrected (Davino et al., 2022). Table 10 presents
the multicollinearity test results.

Table 10: Multicollinearity Test Results

Standardize Collinearity
Unstandardize d Statistics
d Coefficients Coefficients
std.
Model B Error Beta t Sig.
1 (Constant) 2746 128 21531 000
strategic Intelligence ;) 25 524 8989  .000 1.000  1.000
Capability (X)
2 (Constant) 456 130 3498 001
strategic Intelligence .5 )9 232 6457  .000 .852  1.174
Capability (X)
(C;;gan'zat'onam“'t“re 746 .035 759 21.116 .000 .852  1.174
3 (Constant) .324 129 2.507 .013
strategicIntelligence 39 5 242 6993 000 .848  1.179
Capability (X)
Organizational Culture
2 646 .041 658 15705  .000 .580  1.724
Strategic Intelligence
st
Capability 129 .030 168 4279 000 661  1.513
Organizational Culture
(X*Z)

a. Dependent Variable: Firm Performance (Y)
Correlation Results between the study variables. The correlation results
The Pearson’s product moment correlation analysis showed that strategic intelligence capability had a

was performed to confirm or deny the relationships weak positive and significant relationship with
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organizational culture (r = 0.385, p < 0.05) in
logistics companies in Kenya. The correlation results
showed that strategic intelligence capability had a

moderate  strong  positive and  significant

relationship with firm performance (r = 0.524, p <

0.05) in logistics companies in Kenya. The

correlation results showed that organizational
culture had a strong positive and significant
relationship with firm performance (r = 0.849, p <
0.05) in logistics companies in Kenya. Table 11
presents the Pearson’s product moment correlation

results.

Table 11: The Pearson’s Product Moment Correlation Results

Variable Z Y
Strategic Intelligence Capability (X) Pearson Correlation 1
Sig. (2-tailed)
n 215
Organizational Culture (2) Pearson Correlation 385" 1
Sig. (2-tailed) .000
n 215 215
Firm Performance (Y) Pearson Correlation 524" 849" 1
Sig. (2-tailed) .000 .000
n 215 215 215

**_ Correlation is significant at the 0.01 level (2-tailed).

Simple Linear Regression Results

A simple linear analysis was performed with firm
performance as the dependent variable and
strategic intelligence capability as the predictor

variable.

Model Summary

From the model summary in table, the value of
coefficient of correlation (R) was 0.524, while the
value of coefficient of determination (R?) was 0.275,
and the value of the adjusted R*> was 0.272. The R
value of 0.524 suggested that there was a strong
strategic
intelligence capability and firm performance in

positive  correlation between the
logistics companies in Kenya. The R? value of 0.275
suggested that the overall model as a whole (the
model involving constant, strategic intelligence

capability) was able to significantly predict and

Table 12: Model Summary® Results

explain approximately 27.5% of the variance in the
performance of logistics companies in Kenya. The
Adjusted R Square value of 0.272 suggested that the
overall model as a whole (the model involving
constant, strategic intelligence capability)
significantly predicted and explained 27.2% of the
variance in the performance of logistics companies
in Kenya. The Std. Error of the Estimate value of
0.298 suggested that other factors not included in
the model in the current study that could also
predict and explain the remaining 72.8% of the
variance in the performance of logistics companies
in Kenya. Therefore, there is in need for future
research to discover the other variables not
included in the model in the current study that also
predict the remaining variance in the performance
of logistics companies in Kenya. Table 12 presents

the model summary results.

Model R R Square

Adjusted R Square

Std. Error of the Estimate Durbin-Watson

1 .524° 275 272

.298 2.449

a. Predictors: (Constant), Strategic Intelligence Capability (X)

b. Dependent Variable: Firm Performance (Y)

Analysis of Variance
From the Analysis of Variance (ANOVA) table, the
overall model as a whole (the model involving
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constant, strategic intelligence capability), achieved
a high degree of fit, as reflected by R’ = 0.275, adj.
R? = 0.272, F (1, 213) = 80.798, p < 0.05. The null
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hypothesis was that the overall model as a whole
(the model involving constant, strategic intelligence
capability) was not able to significantly predict the
performance of logistics companies in Kenya.
However, the alternative hypothesis was that the
overall model as a whole (the model involving
constant, strategic intelligence capability) was able

to significantly predict the performance of logistics

Table 13: ANOVA® Results

companies in Kenya. From the results, the null
hypothesis was rejected in favor of the alternative
hypothesis. Therefore, the overall model as a whole
(the model involving constant, strategic intelligence
capability) was able to significantly predict the
performance of logistics companies in Kenya. Table
13 presented the ANOVA results.

Model Sum of Squares df Mean Square F Sig.
1 Regression 7.188 1 7.188 80.798 .000°
Residual 18.948 213 .089
Total 26.135 214

a. Dependent Variable: Firm Performance (Y)

b. Predictors: (Constant), Strategic Intelligence Capability (X1)

Simple Linear Regression Coefficients
table,
unstandardized regression coefficients (B) were

From the coefficients when  the
substituted to the simple linear regression model
specified for the study, the final predictive equation

was:
Y =2.746 + 0.300X

The final predictive equation suggested that holding

all factors in to account constant (strategic

intelligence capability), constant at zero, the

performance of logistics companies in Kenya would
be 2.746. The final predictive equation suggested
that with all other factors held constant, a unit
increase in strategic intelligence capability would
lead to 0.300 unit increase in the performance of
logistics companies in Kenya. The regression results
indicated that strategic intelligence capability had a
positive and significant effect on the performance
(B, = 0.524; t = 8.989; p < 0.05) of logistics
companies in Kenya. Table 14 presents the simple
linear regressions coefficients results.

Table 14: Simple Linear Regression Coefficients® Results

Unstandardized
Coefficients

Standardized
Coefficients

Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2.746 128 21.531 .000
Strategic
Intelligence .300 .033 .524 8.989  .000 1.000 1.000
Capability (Xy)
a. Dependent Variable: Firm Performance (Y)
Moderated Multiple Regression Results competitive intelligence capabilities and

This section provides the results for the moderating
effect of organizational culture on the relationship
between strategic intelligence capability and firm
performance of logistics companies in Kenya. A
moderated multiple linear regression analysis was
performed to test the moderating effect of
organizational culture in the relationship between

performance of logistics companies in Kenya.

Model Summary Results
From the model summary table, it is clear that the
value of the coefficient of correlation (R) was 0.524
for model 1, suggesting a strong positive correlation
between the variable

predictor (strategic

intelligence capability) and performance of logistics
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companies in Kenya. Additionally, the value of the
coefficient of determination (R?) was 0.275 for
model 1, suggesting that the overall model (the
model involving constant and strategic intelligence
capability) could significantly predict and explain
in the
in Kenya.

approximately 27.5% of the variance
performance of logistics companies
Moreover, the value of the adjusted R* was 0.272
for model 1, suggesting that the overall model (the
model involving constant and strategic intelligence
capability) significantly predicted approximately
27.2% of the variance in the performance of
logistics companies in Kenya. Furthermore, the
value of the std. error of the estimate was 0.298 for
model 1, suggesting that there are other factors not
included in the model that could predict the
remaining 72.8% of the variance in the performance
of logistics companies in Kenya.

From the model summary table, it is clear that the
value of the coefficient of correlation (R) was 0.875
for model 2, suggesting a strong positive correlation
between the predictor variables (strategic
intelligence capability and organizational culture)
and performance of logistics companies in Kenya.
Additionally,

determination

the value of the coefficient of

(R’) was 0.766 for model 2,
suggesting that the overall model (the model
involving constant, strategic intelligence capability
and organizational culture) could significantly
predict and explain approximately 76.6% of the
variance in the performance of logistics companies
in Kenya. Moreover, the value of the adjusted R’
was 0.764 for model 2, suggested that the overall
model (the model involving constant, strategic
intelligence capability and organizational culture)
significantly predicted approximately 76.4% of the
variance in the performance of logistics companies
in Kenya. Furthermore, the value of the std. error of
the estimate was 0.170 for model 2, suggesting that
there are other factors not included in the model
that could predict the remaining 23.6% of the
variance in the performance of logistics companies

in Kenya.
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From the model summary table, it is clear that the
value of the coefficient of correlation (R) was 0.886
for model 3, suggesting a strong positive correlation
between the predictor variables (strategic
intelligence capability, organizational culture and
strategic intelligence capability *organizational
culture) and performance of logistics companies in
Kenya. Additionally, the value of the coefficient of
(R) was 0.785 for model 3,

suggesting that the overall model (the model

determination

involving constant, strategic intelligence capability,
organizational culture and strategic intelligence
capability*organizational culture) as a whole could
significantly predict and explain approximately
78.5% of the variance in the performance of
logistics companies in Kenya. Moreover, the value
of the adjusted R*> was 0.782 for model 3,
suggesting that the overall model (the model
involving constant, strategic intelligence capability,
organizational culture and strategic intelligence
capability*organizational  culture)  significantly
predicted approximately 78.2% of the variance in
the performance of logistics companies in Kenya.
Furthermore, the value of the std. error of the
estimate was 0.163 for model 3, suggesting that
there are other factors not included in the model
that could predict the remaining 21.8% of the
variance in the performance of logistics companies

in Kenya.

From the model summary table, the Durbin-Watson
test statistic had a value of 2.220, falling within the
optimum range of 1.5 to 2.5, suggesting that there
was no severe autocorrelation detected in the in
the residual values in the datasets. Generally,
Durbin-Watson statistics falling within the optimum
range of 1.5 to 2.5 indicate that there is no severe
autocorrelation detected in the in the residual
values in the datasets (Hair et al., 2021). Table 15
presents the moderated multiple linear regression’s
model summary results.
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Table 15: Model Summary® Results

Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 .524° .275 272 .298
2 .875° 766 764 170
3 .886° .785 .782 .163 2.220

a. Predictors: (Constant), Strategic Intelligence Capability (X)
b. Predictors: (Constant), Strategic Intelligence Capability (X), Organizational Culture (2)
c. Predictors: (Constant), Strategic Intelligence Capability (X), Organizational Culture (Z), Strategic

Intelligence Capability* Organizational Culture (X*2)

d. Dependent Variable: Firm Performance (Y)

ANOVA?® Results

From the ANOVA table results, the overall model 1
(the  model
intelligence capability), as a whole achieved a high
degree of fit, as reflected by R* = 0.275, adj. R* =
0.272, F (1, 213) = 80.798, p< 0.001. The null
hypothesis was that the linear combination of

involving  constant, strategic

predictor variables was not able to significantly
predict the performance of logistics companies in
Kenya. However, the alternative hypothesis was
that the linear combination of predictor variables
was able to significantly predict the performance of
logistics companies in Kenya. The regression results
showed that the linear combination of predictor
variables (strategic intelligence capability) was able
to significantly predict the variance in the
performance of logistics companies in Kenya in
Kenya. The null hypothesis was rejected in favor of
the alternative hypothesis. Therefore, the decision
was that strategic intelligence capability
significantly predict the performance of logistics
companies in Kenya.

From the ANOVA table results, the overall model 2
(the  model
intelligence capability and organizational culture),

involving  constant, strategic
as a whole achieved a high degree of fit, as
reflected by R* = 0.766, adj. R> = 0.764, F (2, 212) =
347.710, p< 0.001. The null hypothesis was that the
linear combination of predictor variables (strategic
intelligence capability and organizational culture)
was not able to significantly predict the
performance of logistics companies in Kenya.
However, the alternative hypothesis was that the

linear combination of predictor variables (strategic

- 1366 -

intelligence capability and organizational culture)
was able to significantly predict the performance of
logistics companies in Kenya. The regression results
showed that the linear combination of predictor
variables (strategic intelligence capability and
organizational culture) significantly predicted the
variance in the performance of logistics companies
in Kenya. The null hypothesis was rejected in favor
of the alternative hypothesis. Therefore, the
decision was that the linear combination of
predictor variables (strategic intelligence capability
and organizational culture) significantly predict
performance of logistics companies in Kenya.

From the ANOVA table results, the overall model 3
(the  model strategic
intelligence capability, organizational culture and

involving  constant,

strategic  intelligence capability*organizational
culture), as a whole achieved a high degree of fit,
as reflected by R* = 0.785, adj. R> = 0.782, F (3, 211)
= 256.842, p< 0.001. The null hypothesis was that
the linear combination of predictor variables
(strategic intelligence capability, organizational
culture and strategic intelligence
capability*organizational culture) was not able to
significantly predict the performance of logistics
companies in Kenya. However, the alternative
hypothesis was that the linear combination of
predictor variables (strategic intelligence capability,
organizational culture and strategic intelligence
capability*organizational culture) was able to
significantly predict the performance of logistics
companies in Kenya. Table 16 presents the
standard multiple linear regression’s ANOVA

results.
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Table 16: ANOVA® Results

Model Sum of Squares df Mean Square F Sig.

1 Regression 7.188 1 7.188 80.798 .000°
Residual 18.948 213 .089
Total 26.135 214

2 Regression 20.029 2 10.015 347.710 .000°
Residual 6.106 212 .029
Total 26.135 214

3 Regression 20.517 3 6.839 256.842 .000¢
Residual 5.618 211 .027
Total 26.135 214

a. Dependent Variable: Firm Performance (Y)

b. Predictors: (Constant), Strategic Intelligence Capability (X1)
c. Predictors: (Constant), Strategic Intelligence Capability (X,), Organizational Culture (Z)
d. Predictors: (Constant), Strategic Intelligence Capability (X;), Organizational Culture (Z), Strategic

Intelligence Capability* Organizational Culture (X;*Z)

Multiple Regression Coefficients® Results
the table, the
unstandardized regression coefficients (B) were

From coefficients when
substituted to the moderated multiple regression
models specified for the study, the final predictive

equations were:

Y =2.746 + 0.300X
Y =0.456 + 0.133X+0.746Z Equation 6

Y =0.324 + 0.139X+ 0.646Z + 0.129X*Z

Equation 5

Equation 7

The first final predictive equation suggested that
holding all factors in to account constant (strategic
the
performance of logistics companies in Kenya would
be 2.746. Additionally, the first final predictive
equation suggested that with all other factors held

intelligence capability), constant at zero,

constant, a unit increase in strategic intelligence
capability would lead to 0.300 unit increase in the
performance of logistics companies in Kenya.

The second final predictive equation suggested that
holding all factors in to account constant (strategic
intelligence capability and organizational culture),
constant at zero, the performance of logistics
companies in Kenya would be 0.456. Additionally,
the second final predictive equation suggested that
with all other factors held constant, a unit increase
in strategic intelligence capability would lead to
0.133 unit increase in the performance of logistics
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companies in Kenya. Moreover, the second final
predictive equation suggested that with all other
held
organizational culture would lead to 0.746 unit

factors constant, a unit increase in
increase in the performance of logistics companies

in Kenya.

The third final predictive equation suggested that
holding all factors in to account constant (strategic
intelligence capability, organizational culture and
strategic
culture), constant at zero, the performance of

intelligence  capability*organizational
logistics companies in Kenya would be 0.324.
Additionally, the third final predictive equation
suggested that with all other factors held constant,
a unit increase in strategic intelligence capability
lead to 0.139 the
performance of logistics companies in Kenya.
the third final
suggested that with all other factors held constant,

would unit increase in

Moreover, predictive equation
a unit increase in organizational culture would lead
to 0.646 unit increase in the performance of
logistics companies in Kenya. Furthermore, the third
final predictive equation suggested that with all
other factors held constant, a unit increase in
strategic  intelligence  capability*organizational
culture would lead to 0.129 unit increase in the

performance of logistics companies in Kenya.

In the first step for the moderation testing, the

independent  variable (strategic intelligence
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capability) was regressed on the dependent variable
(performance) of logistics companies in Kenya.
Therefore, model 1 was fitted with strategic
intelligence capability predicting performance of
logistics companies in Kenya. From the regression
coefficients table in model 1, the regression results
indicated that strategic intelligence capability had
positive and significant effect on the performance
(B, = 0.524; t = 8.989; p < 0.05) of logistics

companies in Kenya.

In the second step for the moderation testing, the

independent  variable (strategic intelligence

capability) and the moderating variable
(organizational culture) were regressed on the
logistics

dependent variable (performance) of

companies in Kenya. From the regression
coefficients table in model 2, the regression results
indicated that strategic intelligence capability had
positive and significant effect on the performance
(Bs = 0.232; t = 6.457; p < 0.05) of logistics
companies in Kenya. Additionally, for model 2, the
results

regression indicated that organizational

culture had a positive and significant effect on the

Table 17: Multiple Regression Coefficients® Results

performance (B4 = 0.759; t = 21.116; p < 0.05) of
logistics companies in Kenya.

In the third step for the moderation testing, the

independent  variable (strategic intelligence

capability) and the moderating variable
(organizational culture) and the interaction term
(strategic intelligence capability* organizational
culture) were regressed on firm performance. From
the regression coefficients table in model 3, the
indicated  that
intelligence capability had a positive and significant
effect on the performance (Bs = 0.242;t=6.993; p <

0.05) of logistics companies in Kenya. In addition,

regression  results strategic

for model 3, the regression results indicated that
organizational culture had a positive and significant
effect on the performance (Bs = 0.658; t = 15.705; p
< 0.05) of logistics companies in Kenya. Besides, for
model 3, the regression results indicated that
strategic  intelligence  capability*organizational
culture (the interactive term) had a positive and
significant effect on the performance (B; = 0.168; t
= 4.279; p < 0.05) of logistics companies in Kenya.
Table 17 presents the moderated multiple linear

regression coefficients results.

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Std.
Model B Error Beta t Sig.
1 (Constant) 2.746 128 21.531 .000
strategic Intelligence 55y 534 524 8989  .000 1.000  1.000
Capability (X)
2 (Constant) 456 .130 3.498 .001
strategic Intelligence 1.5 59 232 6.457 000 .852  1.174
Capability (X)
Organizational Culture
@) .746 .035 .759 21.116 .000 .852 1.174
3 (Constant) .324 129 2.507 .013
strategic Intelligence 135 o4 242 6993  .000 .848  1.179
Capability (X)
Organizational Culture
@) .646 .041 .658 15.705 .000 .580 1.724
Strategic Intelligence
Capability*
o .129 .030 .168 4.279 .000 .661 1.513
Organizational Culture
(X*Z)

a. Dependent Variable: Firm Performance (Y)
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Hypotheses Test Results

In this research, 4 null hypotheses were tested. The
hypotheses were tested at 5% level of significance,
a = 0.05, t = 1.960, and 95% confidence level to
statistically help draw acceptable and realistic
inferences. Therefore, the decision rule was to
reject the null hypothesis Hgi if the P < 0.05, and
otherwise fail to reject the null hypothesis Hi if the
P>0.05.

Hypothesis One Test Results

The first null hypothesis (Hol) predicted that
strategic intelligence capability has no significant
effect on firm performance in Kenya. The decision
rule was to reject the null hypothesis Hql if the B, #
0, t 2 1.960, P < 0.05, and otherwise fail to reject
the null hypothesis Hol if the B; =0, t < 1.960, P >
0.05. The correlation results showed that strategic
intelligence capability had a moderate strong
positive and significant relationship with firm
performance (r = 0.524, p < 0.05) in logistics
companies in Kenya. The simple linear regression
indicated  that
capability had a positive and significant effect on
firm performance (B, = 0.524; t = 8.989; p < 0.05) in
logistics companies in Kenya. Therefore, the Hyl

results strategic intelligence

was rejected, in the favor of the Hal. Subsequently,
the decision was made that strategic intelligence
effect on firm

capability has a significant

performance in logistics companies in Kenya.

Hypothesis Two Test Results

The second null hypothesis (Hg2) predicted that
organizational culture has no significant moderating
effect on the relationship between competitor and
firm performance in Kenya. The decision rule was to
reject the null hypothesis Hyl if the B; 20, t 2 1.960,
P < 0.05, and otherwise fail to reject the null
hypothesis Hyl if the B; =0, t < 1.960, P > 0.05. The
moderated hierarchical multiple regression results
showed that organizational culture had a significant
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moderating effect on the relationship between
competitor and firm performance in Kenya.

In model 1, the regression results indicated that
strategic intelligence capability had positive and
significant effect on the performance (B, = 0.524; t
= 8.989; p < 0.05) of logistics companies in Kenya. In
model 2, the regression results indicated that
strategic intelligence capability had positive and
significant effect on the performance (B5=0.232;t =
6.457; p < 0.05) of logistics companies in Kenya.
Additionally, for model 2, the regression results
indicated that organizational culture had a positive
and significant effect on the performance (B; =
0.759; t = 21.116; p < 0.05) of logistics companies in
Kenya.

In model 3, the regression results indicated that
strategic intelligence capability had a positive and
significant effect on the performance (Bs = 0.242; t
= 6.993; p < 0.05) of logistics companies in Kenya. In
addition, for model 3, the regression results
indicated that organizational culture had a positive
and significant effect on the performance (Bs =
0.658; t = 15.705; p < 0.05) of logistics companies in
Kenya. In addition, for model 3, the regression
indicated  that

capability*organizational culture (the interactive

results strategic intelligence
term) had a positive and significant effect on the
performance (B; = 0.168; t = 4.279; p < 0.05) of
logistics companies in Kenya. Table 18 presents the
moderated multiple linear regression coefficients
results. Therefore, the Hy2 was rejected, in the
favor of the Ha2. Subsequently, organizational
culture has significant moderating effect on the
relationship between competitor and firm
performance in Kenya. Table 18 presents the

hypotheses test results.
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Table 18: Hypotheses Test Results

Hypothesis

B t Sig. Decision

Hol: Strategic intelligence capability has no significant effect

on firm performance in Kenya.

Ho2: Organizational culture has no significant moderating

524 8989 000 leiectthe Hol

Reject the Hy2

effect on the relationship between strategic intelligence

capability and firm performance in Kenya.

Strate.gllc Intelligence —» Firm Performance 942 6.993 000
Capability
Organizational Culture —» Firm Performance .658  15.705 .000
Strategic Intelligence —» Firm Performance
Capability*Organizational .168 4.279  .000
culture

Discussions

The purpose of this quantitative correlational study
was to investigate the effect of strategic intelligence
capability on firm performance and the moderating
effect of organizational culture on the relationship
between competitor and firm performance in
Kenya. Specifically, the research sought to examine
the effect of strategic intelligence capabilities on
firm performance in logistics companies in Kenya.
The correlation results indicated that strategic
intelligence capability had a positive and significant
relationship with firm performance in logistics
companies in Kenya.

showed that
intelligence capability on firm performance in

The regression results strategic
logistics companies in Kenya. The findings are
consistent with the results of prior studies (Agha et
al., 2021; Dehghan et al., 2022; Hamour et al., 2023;
Kori et al., 2021). The research examined the
moderating effect of organizational culture on the
between

relationship competitor and firm

performance in Kenya. The regression results
indicated that organizational culture had significant
moderating effect on the relationship between
competitor and firm performance in Kenya. The
findings are consistent with the results of previous
studies (Al-Fawaeer & Alkhatib, 2020; Waithaka,

2023).
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SUMMARY

The purpose of this quantitative correlational study
was to investigate the effect of strategic intelligence
capability on firm performance and the moderating
effect of organizational culture on the relationship
between competitor and firm performance in
Kenya. Specifically, the research sought to establish
the effect of strategic intelligence capabilities on
firm performance in logistics companies in Kenya.
The research found that strategic intelligence
capability had a positive and significant effect on
firm performance in logistics companies in Kenya.
The research examined the moderating effect of
organizational culture on the relationship between
competitor and firm performance in Kenya. The
research found that organizational culture had
significant moderating effect on the relationship
between competitor and firm performance in
Kenya.

CONCLUSION

The purpose of this quantitative correlational study
was to investigate the effect of strategic intelligence
capability on firm performance and the moderating
effect of organizational culture on the relationship
between competitor and firm performance in
Kenya. Specifically, the research sought to establish
the effect of strategic intelligence capabilities on
firm performance in logistics companies in Kenya.
The research found that strategic intelligence
capability had a positive and significant effect on
firm performance in logistics companies in Kenya.
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The first conclusion was that has a positive and
significant effect on firm performance. The research
examined the moderating effect of organizational
culture on the relationship between competitor and
firm performance in logistics companies in Kenya.
The research found that organizational culture had
significant moderating effect on the relationship
between competitor and firm performance in
logistics companies in Kenya. The second conclusion
was that organizational culture has significant
moderating effect on the relationship between
competitor and firm performance.

RECOMMENDATIONS
From the findings of this research, the research
foster the

recommends that managers to

performance of logistics companies. From the

findings of this research, the research also
recommended that policy makers within the travel
and tourism sector should to revise polices so that
are more appropriate for the development of
strategic intelligence capabilities namely strategic
visioning capability, strategic intuition capability,
strategic insight capability and strategic foresight
capability for logistics companies to foster firm

performance in the logistics sector.

REFERENCES

Limitations and Future Research

This research paper generates novel insights into
how strategic intelligence capabilities predict firm
performance in logistics sector. However, the
current research has a number of limitations, that
need to be taken into consideration. First, the
research was limited to the logistics companies in
Kenya. Subsequently, caution should be taken when
attempting to generalize the results beyond the
logistics sector or in other regions. Future research
could examine into how strategic intelligence
capabilities predict firm performance in other
sectors or in other regions. Second, the research
was contextually limited to only strategic
intelligence capabilities, namely strategic visioning
capability, strategic intuition capability, strategic
insight capability and strategic foresight capability.
Future research could investigate other important
strategic intelligence capabilities and their effect on
firm performance. Third, because this research
paper relied on a cross-sectional survey design, no
inferences about the causality of relationships can
researchers should consider

be made. Future

conducting a longitudinal study on strategic

intelligence capabilities and firm performance

Ababseh, N. K. (2022). Business intelligence adoption and its impact on Jordanian commercial banks

performance (Doctoral dissertation, University of Petra (Jordan).

Abdelmawgoud, M. T. A., Ebrahem, M. A. E., & Moftah, K. A. K. (2023). Analyzing the dimensions of strategic
intelligence in hotel chains in Egypt. Minia Journal of Tourism and Hospitality Research MJTHR, 15(3),

53-85.

Abdul Mohsin, A. M., & Sumarjan, N. (2022). The mediating role of competitive intelligence on organizational

culture and hotel performance: A proposed theoretical framework/Dian Aszyanti Atirah Mohd. Asri,
Ainul Mohsein Abdul Mohsin and Norzuwana Sumarjan. Jurnal Intelek, 17(2), 35-51.

Abela, A. (2023). Impact of foreign direct investments on the hospitality sectors in Ethiopia. International
Journal of Modern Hospitality and Tourism, 3(1), 18-28.

Abrahams, T. O., Ewuga, S. K., Kaggwa, S., Uwaoma, P. U., Hassan, A. O., & Dawodu, S. O. (2024). Mastering

compliance: A comprehensive review

regulatory frameworks in accounting and

cybersecurity. Computer Science & IT Research Journal, 5(1), 120-140.

Abubakar, A., & Abdullah, H. H. (2021). Building marketing intelligence capability with the internet of things
for competitiveness: Empirical evidence of selected retail companies in Oman. Journal for Global

Business Advancement, 14(6), 750-767.

-1371 -

The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com



Adelaide, E., & Akpan, E. (2015). Competitive intelligence and business performance: A study of selected
firms in Sub-Saharan Africa. Oak Journal of Interdisciplinary Studies, 3(1), 18-37.

Adiguzel, Z. (2020). Strategic approach to business intelligence and its impacts on organizational
performance. In Handbook of research on strategic fit and design in business ecosystems (pp. 289-
310). IGI Global.

Agha, S., Atwa, E., & Kiwan, S. (2021). Investigating the impact of strategic intelligence on firm performance
and the mediator role of strategic flexibility. Modern Perspectives in Economics, Business and
Management, 3(1), 13-25.

Ahakhatreh, L. M., & Al-Hawary, S. I. S. (2022). Impact of business intelligence capabilities on the
competitive performance of Islamic banks in Jordan. Journal of Hunan University Natural
Sciences, 49(10), 206-217.

Ahmad, A., Desouza, K. C., Maynard, S. B., Naseer, H., & Baskerville, R. L. (2020a). How integration of cyber
security management and incident response enables organizational learning. Journal of the
Association for Information Science and Technology, 71(8), 939-953.

Ahmadi, M., Baei, F., Hosseini-Amiri, S. M., Moarefi, A., Suifan, T. S., & Sweis, R. (2020b). Proposing a model
of manager's strategic intelligence, organization development, and entrepreneurial behavior in
organizations. Journal of Management Development, 39(4), 559-579.

Ahmed, S. F., Abduljabbar, B. T., & Hussein, A. A. A. (2021). Strategic intelligence and sustainable competitive
advantage of small and medium enterprises: An exploratory study in Iraq. Academy of Strategic
Management Journal, 20, 1-12.

Alamer, A. (2022). Exploratory structural equation modeling (ESEM) and bifactor ESEM for construct
validation purposes: Guidelines and applied example. Research Methods in Applied Linguistics, 1(1),
100005.

Alamer, A., & Alsagoafi, A. (2023). Construct validation of the revised Metacognitive Awareness of Reading
Strategies Inventory (MARSI-R) and its relation to learning effort and reading achievement. Studies in
Second Language Learning and Teaching, 13(1), 125-149.

Al-Fawaeer, M., & Alkhatib, A. W. (2020). Investigating the moderating role of teamwork culture on strategic
intelligence and operational performance. Economics and Management, 17(2), 124-145.

Ali, B. J., & Anwar, G. (2021). Measuring competitive intelligence network and its role on business
performance. International Journal of English Literature and Social Sciences, 6(2), 1-17.

Aljarrah, M., Hatamleh, A., Zawaideh, F. H., Al-kaseasbeh, H. M., & Alkhazali, A. R. (2023). The impact of
business intelligence on organizational excellence: The mediating role of organizational citizenship
behavior. International Journal of Professional Business Review, 8(5), e01694-e01694.

AlLmahasneh, Y. A. S., Rahman, M. S. B., & Omar, K. B. (2022). Idealized influence, inspirational motivation,
organizational culture and organizational performances. Journal of Southwest Jiaotong
University, 57(1), 1-19.

Al-Nouri, L. M. A. (2020). The impact of marketing intelligence on achieving competitive performance: A case
study at the Directorate of Communications and Basra Post. Economic Sciences, 15(57).

Al-Okaily, A., Teoh, A. P., & Al-Okaily, M. (2023). Evaluation of data analytics-oriented business intelligence

technology effectiveness: an enterprise-level analysis. Business Process Management Journal, 29(3),
777-800.

-1372 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Alshammakh, A. M., & Azmin, A. A. (2020). The relationship between competitive intelligence
processes and hotels’ performance: Evidence from Malaysia. Management, 6(26), 27-46.

Alshammakh, A. M., & Azmin, A. A. (2021a). The impact of competitive intelligence acquisition and utilization
on hotels'performance: Evidence from Malaysia. Management, 6(26), 1-26.

Alshammakh, A. M., & Azmin, A. A. (2021b). The relationship between competitive intelligence processes
and hotels'information quality: Evidence from Malaysia.Journal of Tourism Hospitality and
Environment Management, 6(24), 34-57.

Alyan, M. A. A. (2022). The impact of business intelligence on employee empowerment, the mediating role
of information and communication technology (ICT), a field study on Jordanian Universities-Zarqa
Governorate. Diss. Zarqga University.

Al-Zageba, M. A. A,, & Al-Rashdan, M. T. (2020). Extension of the TPB in tax compliance behavior: The role of
moral intensity and customs tax. Int. J. Sci. Technol. Res, 9(4), 227-232.

Alzghoul, A., Khaddam, A. A., Abousweilem, F., Irtaimeh, H. J.,, & Alshaar, Q. (2022). How business
intelligence capability impacts decision-making speed, comprehensiveness, and firm
performance. Information Development, 02666669221108438.

Assoratgoon, W., & Kantabutra, S. (2023). Toward a sustainability organizational culture model. Journal of
Cleaner Production, 136666.

Arena, M., Hines, S., & Golden lll, J. (2023). The three Cs for cultivating organizational culture in a hybrid
world. Organizational Dynamics, 52(1), 100958.

Arumugam, T., Sanjeev, M. A,, Mathai, R. K., Prabhu, S. B., Balamourougane, R., & Jarin, T. (2020). An
empirical verification of the proposed distributor marketing intelligence system model. Int. J. Business
Information Systems, X(Y), 30-40.

Aryuwat, P., Holmgren, J., Asp, M., Lovenmark, A., Radabutr, M., & Sandborgh, M. (2024). Factors Associated
with Resilience among Thai Nursing Students in the Context of Clinical Education: A Cross-sectional
Study. Education Sciences, 14(1), 78.

Assoratgoon, W., & Kantabutra, S. (2023). Toward a sustainability organizational culture model. Journal of
Cleaner Production, 136666.

Atkinson, P., Hizaji, M., Nazarian, A., & Abasi, A. (2022). Attaining organisational agility through competitive
intelligence: the roles of strategic flexibility and organisational intelligence. Total Quality Management
& Business Excellence, 33(3-4), 297-317.

Bagga, S. K., Gera, S., & Haque, S. N. (2023). The mediating role of organizational culture: Transformational
leadership and change management in virtual teams. Asia Pacific Management Review, 28(2), 120-
131.

Barnea, A. (2020). Strategic intelligence: A concentrated and diffused intelligence model. Intelligence and
National Security, 35(5), 701-716.

Barney, J. (1991). Competitive advantage. Journal of management, 17(1), 99-120

Barykin, S. E., Kapustina, I. V., Korchagina, E. V., Sergeev, S. M., Yadykin, V. K., Abdimomynova, A., &
Stepanova, D. (2021). Digital logistics platforms in the BRICS countries: comparative analysis and
development prospects. Sustainability, 13(20), 11228.

Basco, R., Hair Jr, J. F., Ringle, C. M., & Sarstedt, M. (2022). Advancing family business research through
modeling nonlinear relationships: Comparing PLS-SEM and multiple regression. Journal of Family
Business Strategy, 13(3), 100457.

-1373 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Berkowitz, B. D., & Goodman, A. E. (2021). Five intelligence and problems of organization. In Strategic
Intelligence for American National Security (pp. 110-136). Princeton University Press.

Bhardwaj, R., Srivastava, S., Mishra, H. G., & Sangwan, S. (2023). Exploring micro-foundations of knowledge-
based dynamic capabilities in social purpose organizations. Journal of Knowledge Management, 27(4),
1016-1041.

Binda, J., & Bolibrukh, L. (2022). Pandemic covid-19 as a catalyst of the global logistic crisis and digitalization
systems. Scientific Journal of Bielsko-Biala School of Finance and Law, 26(4), 91-95.

Bingham, A. J., Mitchell, R., & Carter, D. S. (2024). A practical guide to theoretical frameworks for social
science research. Taylor & Francis.

Blandina, W. K., Stephine, M. A., & Samuel, M. M. (2021). Strategic intelligence and financial performance in
the commercial banks in Kenya. The International Journal of Academic Research in Business and Social
Sciences, 11, 243-257.

Boyd, N. M., & Larson, S. (2023). Organizational cultures that support community: Does the competing
values framework help us understand experiences of community at work?. Journal of Community
Psychology, 51(4), 1695-1715.

Bratianu, C., & Budeanu, N. A. (2023). National security intelligence and business intelligence: A comparative
analysis. Revista de Management Comparat International, 24(2), 188-197.

Brautigam, D., Bhalaki, V., Deron, L., & Wang, Y. (2022). How Africa borrows from China: And why Mombasa
port is not collateral for Kenya's standard gauge railway (No. 2022/52). Working Paper.

Buhasho, E., Wausi, A., & Njihia, J. (2020). Business intelligence capability, complementary resources and
performance among public listed firms in Kenya. International Journal of Business and
Management, 15(9), 66-74.

Byiers, B., Medinilla, A., & Karaki, K. (2023). Navigating green economy and development objectives: The
political economy of greening transport in East Africa. ECDPM Briefing Note 159 (Part 4). Maastricht:
ECDPM.

Cameron, K. S., & Quinn, R. E. (1998). Diagnosing and Changing Organizational Culture: Based on the
Competing Values Framework Addison-Wesley Series on Organization Development. N. York.

Cavallo, A., Sanasi, S., Ghezzi, A., & Rangone, A. (2021). Competitive intelligence and strategy formulation:
Connecting the dots. Competitiveness Review: An International Business Journal, 31(2), 250-275.

Chao, A. M. (2023). Government trade policies and supply chain performance of logistics firms based in
Mombasa County, Kenya (Doctoral dissertation, Kenyatta University).

Charmanasa, K., Georgioua, K., Mittasb, N., & Angelisa, L. (2023). Unveiling technology clusters and
prominent investors of home automation networking through patent analysis. algorithms, 9(22), 23.

Chen, Y., & Lin, Z. (2021). Business intelligence capabilities and firm performance: A study in

China. International Journal of Information Management, 57, 102232.

Chien, S. Y., & Tsai, C. H. (2021). Entrepreneurial orientation, learning, and store performance of restaurant:
The role of knowledge-based dynamic capabilities. Journal of Hospitality and Tourism
Management, 46, 384-392.

Coelho, C., Mojtahedi, M., Kabirifar, K., & Yazdani, M. (2022). Influence of Organisational Culture on Total
Quality Management Implementation in the Australian Construction Industry. Buildings, 12(4), 496.

Collis, D. J., Anand, B. N., & Field, S. (2021). The virtues and limitations of dynamic capabilities. Strategic
Management Review, 2(1), 47-78.

-1374 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Cooke, R. A., & Szumal, J. L. (1993). Measuring normative beliefs and shared behavioral expectations in
organizations: The reliability and validity of the Organizational Culture Inventory. Psychological
reports, 72(3_suppl), 1299-1330.

Cooper, C., Pereira, V., Vrontis, D., & Liu, Y. (2023). Extending the resource and knowledge-based view:
Insights from new contexts of analysis. Journal of Business Research, 156, 113523.

D’souza, S., & Introna, L. D. (2024). Recovering Aristotle’s practice-based ontology: Practical wisdom as
embodied ethical intuition. Journal of Business Ethics, 189(2), 287-300.

Daniel, M. M. (2023). Green logistics practices, firm characteristics and firm performance of logistics firms in
Kenya. African Journal of Business and Management (AJBUMA), 8(1), 92-114.

Das, K. P., Mukhopadhyay, S., & Suar, D. (2023). Enablers of workforce agility, firm performance, and
corporate reputation. Asia Pacific Management Review, 28(1), 33-44.

De Boer, W. (1994). Grand unified theories and supersymmetry in particle physics and cosmology. Progress
in Particle and Nuclear Physics, 33, 201-301.

De las Heras-Rosas, C., & Herrera, J. (2021). Intelligence and competitive intelligence in business. A
bibliometric analysis. International Journal of Financial Studies, 9(2), 31-49.

Dehghan, M., Aghaei, N., & Elahi, A. Effect of managers’ strategic intelligence on the organizational
performance of the National Olympic Committee with the mediating role of sustainable competitive
advantage. Journal of Human Resource Management in Sport, 10(1), 192-212. doi:
10.22044/shm.2023.12380.2501

Donthu, N., Kumar, S., & Pandey, N. (2021). A retrospective evaluation of marketing intelligence and
planning: 1983-2019. Marketing Intelligence & Planning, 39(1), 48-73.

Dutta, S., Lanvin, B., Ledn, L. R., & Wunsch-Vincent, S. (Eds.). (2021). Global intelligence index 2021: tracking
intelligence through the covid-19 crisis. WIPO.

El Abidine, M. Z., & Samira, S. (2022). Managerial agility and teleworking in times of crisis-COVID 19: the case
of the multinational WEBHELP. Academy of Strategic Management Journal, 21, 1-12.

Elifneh, Y., & Embilo, T. (2023). The effect of organizational culture on employees’ performance in research
institutes: evidence from Ethiopian Institute of Agricultural Research. Brazilian Journal of Operations &
Production Management, 20(2), 1603-1603.

Ericson, A., Bonuck, K., Green, L. A., Conry, C., Martin, J. C., & Carney, P. A. (2023). Optimizing survey
response rates in graduate medical education research studies. Family medicine, 55(5), 304.).

Eyasu, A. (2020) Impact of implementing business intelligence project: The case of Commercial Bank of
Ethiopia (Masters thesis, Addis Ababa, Ethiopia).

Fu, Y., & Ren, Y. (2023, July). Research on the Evaluation Path of Civil Servants’ Digital Governance
Competences Based on the Competing Values Framework. In 2023 2nd International Conference on
Social Sciences and Humanities and Arts (SSHA 2023) (pp. 313-321). Atlantis Press.

Gebeyehu, M. (2019). The effect of competitive intelligence on marketing effectiveness in the Ethiopian steel
manufacturing industries (Masters thesis, Addis Ababa, Ethiopia).

George, G., Haas, M. R., McGahan, A. M., Schillebeeckx, S. J., & Tracey, P. (2023). Purpose in the for-profit
firm: A review and framework for management research. Journal of management, 49(6), 1841-1869.

Gimenez Espin, J. A,, Jimenez Jimenez, D., & Martinez Costa, M. (2023). Effects of the organizational culture
and knowledge exploration and exploitation on results in the EFQM model framework. Journal of
Knowledge Management, 27(6), 1607-1636.

- 1375 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Gitelman, L. D., Kozhevnikov, M. V., & Chebotareva, G. S. (2021). Strategic intelligence of an organization
amid uncertainty. Int. J. of Energy Prod. & Mgmt., 6(3), 294-305.

Gunduz, M., Naji, K. K., & Maki, O. (2024). Evaluating the Performance of Campus Facility Management
through Structural Equation Modeling Based on Key Performance Indicators. Journal of Management
in Engineering, 40(1), 04023056.

Gupta, A., & Singh, R. K. (2021). Applications of emerging technologies in logistics sector for achieving
circular economy goals during COVID 19 pandemic: analysis of critical success factors. International
Journal of Logistics Research and Applications, 1-22.

Girler, H. E., Ozcalici, M., & Pamucar, D. (2024). Determining criteria weights with genetic algorithms for
multi-criteria decision making methods: The case of logistics performance index rankings of European
Union countries. Socio-Economic Planning Sciences, 91, 101758.

Guth, A. H. (2023). The inflationary universe. In Cosmology (pp. 411-446). CRC Press.

Haffar, M., Al-Karaghouli, W., Djebarni, R., Al-Hyari, K., Gbadamosi, G., Oster, F., ... & Ahmed, A. (2023).
Organizational culture and affective commitment to e-learning’changes during COVID-19 pandemic:
The underlying effects of readiness for change. Journal of Business Research, 155, 113396.

Hair Jr, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model quality in PLS-SEM using
confirmatory composite analysis. Journal of Business Research, 109, 101-110.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). Partial least squares
structural equation modeling (PLS-SEM) using R: A workbook (p. 197). Springer Nature.

Hair, J., & Alamer, A. (2022). Partial least squares structural equation modeling (PLS-SEM) in second language
and education research: Guidelines using an applied example. Research Methods in Applied
Linguistics, 1(3), 100027.

Hakmaoui, A., Oubrich, M., Calof, J., & El Ghazi, H. (2022). Towards an anticipatory system incorporating
corporate foresight and competitive intelligence in creating knowledge: a longitudinal Moroccan bank
case study. Technological Forecasting and Social Change, 174, 121139.

Hamilton, C., & Maliphol, S. (2023). Reimagining China’s transportation funding investments in Africa in the
context of COVID-19. Transportation Research Record, 2677(4), 118-128

Hamour, H., ALensou, J., Abuzaid, A., Alheet, A., Madadha, S., & Al-Zageba, M. (2023). The effect of strategic
intelligence, effective decision-making and strategic flexibility on logistics performance. Uncertain
Supply Chain Management, 11(2), 657-664.

Hanif, N., Arshed, N., & Farid, H. (2022). Competitive intelligence process and strategic performance of
banking sector in Pakistan. International Journal of Business Information Systems, 39(1), 52-75.

Hasib, K. M., Islam, M. R., Sakib, S., Akbar, M. A., Razzak, I., & Alam, M. S. (2023). Depression detection from
social networks data based on machine learning and deep learning techniques: An interrogative
survey. IEEE Transactions on Computational Social Systems, 10(4), 1568-1586.

Havarangsi, P. (2021). Transformational leadership, ethical behavior, and the performance of logistics
organizations in Thailand (Doctoral dissertation, Walden University).

Helfat, C. E., Kaul, A., Ketchen Jr, D. J., Barney, J. B., Chatain, 0., & Singh, H. (2023). Renewing the
resource-based view: New contexts, new concepts, and new methods. Strategic Management Journal,
44(6),1357-1390.

Heikkila, M., Saarni, J., & Saurama, A. (2022). Innovation in smart ports: Future directions of digitalization in
container ports. Journal of Marine Science and Engineering, 10(12), 1925.

- 1376 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com



https://onlinelibrary.wiley.com/toc/10970266/2023/44/6

Helm, R., Krinner, S., & Endres, H. (2020). Exploring the role of product development capability for
transforming marketing intelligence into firm performance.Journal of Business-to-Business
Marketing, 27(1), 19-40.

Hendar, H., Ratnawati, A., Ab Razak, W. M. W., & Abdullah, Z. (2020). Market intelligence on business
performance: The mediating role of specialized marketing capabilities. Journal of Intelligence Studies
in Business, 1(1), 31-45.

Hosotani, Y., Funatsu, S., Hatanaka, H., Orikasa, Y., & Yamatsu, N. (2023). Coupling sum rules and oblique
corrections in gauge-Higgs unification. Progress of Theoretical and Experimental Physics, 2023(6),
063B01.

Huang, L., Ma, M., & Wang, X. (2022). Clan culture and risk-taking of Chinese enterprises. China Economic
Review, 72, 101763.

Huang, Z. X., Savita, K. S., & Zhong-jie, J. (2022). The business intelligence impact on the financial
performance of start-ups. Information Processing & Management, 59(1), 102761.

Huang, Z., & Lesutis, G. (2023). Improvised hybridity in the “fixing” of Chinese infrastructure capital: The case
of Kenya's Standard Gauge Railway. Antipode.

Ibrahim, K. O. L. O., Ibrahim, I. O., & Aliyu, Y. (2023). Effect of technology intelligence on performance of
selected manufacturing firms in FCT-Abuja, Nigeria. UMM Journal of Accounting and Financial
Management, 3(1), 206-227.

Isichei, E. E., Nnia, |, Emmauel, A. K., Igwe, A., Ibe, C. B., & Peterside, G. I. D. (2023). Linking competitive
intelligence, learning orientation and export performance of SMEs.SAGE Open, 13(2),
21582440231184979.

Jacobsen, J., Bygvraa, D. A., Baygi, F., & Charalambous, G. (2023). Towards long term development in Kenya:
A policy analysis. International Journal of Economics, Business and Management Research, 7(06,
2023), 246-262.

Jafar, M. (2020). The impact of competitive intelligence (CI) management on the competitiveness and
performance of retail companies in Indonesia. Journal of Social Science Advanced Research, 1(2), 138-
159.

Jebril, 1., Almaslmani, R., Jarah, B., Mugableh, M., & Zageeba, N. (2023). The impact of strategic intelligence
and asset management on enhancing competitive advantage: The mediating role of
cybersecurity. Uncertain Supply Chain Management, 11(3), 1041-1046.

Kamau, A. W. (2022). Determinants of ease of doing business among the logistics firms in Kenya (Masters
research project, University of Nairobi).

Kassa, W., Edjigu, H. T., & Zeufack, A. G. (2022). The promise and challenge of the African continental free
trade area. Africa in the New Trade Environment: Market Access in Troubled Times, 2011.

Katebi, P., Ehdaie, S., & Jalilian, H. (2022). Analysis of the effect of competitive intelligence on strategic
decision making in small and medium-sized food enterprises. International Journal of Management,
Accounting & Economics, 9(6), 354-376.

Khaddam, A. A., Alzghoul, A., Abusweilem, M. A., & Abousweilem, F. (2021). Business intelligence and firm
performance: A moderated-mediated model. The Service Industries Journal, 7(1), 1-17.

Khaksar, S. M. S., Chu, M. T., Rozario, S., & Slade, B. (2023). Knowledge-based dynamic capabilities and

knowledge worker productivity in professional service firms: The moderating role of organisational
culture. Knowledge Management Research & Practice, 21(2), 241-258.

-1377 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Khoshtinat, B., & Shahabadi, A. (2020). The effects of marketing intelligence and business intelligence on
achieving competitive advantage in the phmaceutical distribution industry regarding the moderating
role of competitive intelligence. Commercial Strategies, 15(11), 120-133.

Kirbac, A., Burmaoglu, S., & Ozdemir Gungor, D. (2023). Technological intelligence for circular supply chain: a
co-citation analysis approach. foresight, 25(3), 320-333.

Kitagawa, F., & Vidmar, M. (2023). Strategic intelligence for the future of places: Enabling inclusive economic
growth through the opportunity areas analysis tool. Regional Studies, 57(4), 656-669.

Kitzmann, H., Strimovskaya, A., & Serova, E. (2023, December). Application of Artificial Intelligence Methods
for Improvement of Strategic Decision-Making in Logistics. In International Working Conference on
Transfer and Diffusion of IT (pp. 132-143). Cham: Springer Nature Switzerland.

Kori, B. W., Muathe, S. M., & Maina, S. M. (2021). Strategic intelligence and firm performance: An analysis of
the mediating role of dynamic capabilities from commercial banks in Kenya. Journal of Business, 9(1),
1-11.

Kristiyanti, M., Rosita, N., Hermawati, R., Khamdilah, A., Kundori, K., & Mawardi, K. (2024). Logistics
digitalization on import document activities: Electronic delivery orders and service quality in maritime
ports. International Journal of Data and Network Science, 8(1), 227-234.

Kulkarni, O., Dahan, M., & Montreuil, B. (2022). Resilient hyperconnected parcel delivery network design
under disruption risks. International Journal of Production Economics, 251, 108499.

Kunambi, M. M., & Zheng, H. (2024). Contextual Comparative Analysis of Dar es Salaam and Mombasa Port
Performance by Using a Hybrid DEA (CVA) Model. Logistics, 8(1), 2-22.

Lesutis, G. (2023). Enduring colonial grammars of self: infrastructure, coloniality, ethnicity. Antipode.
Lievrouw, L. A. (2023). Alternative and activist new media. John Wiley & Sons.

Liu, X., Tong, D., Huang, J., Zheng, W., Kong, M., & Zhou, G. (2022). What matters in the e-commerce era?
Modelling and mapping shop rents in Guangzhou, China. Land Use Policy, 123, 106430.

Maaitah, T. (2023). The role of business intelligence tools in the decision-making process and
performance. Journal of Intelligence Studies in Business, 13(1), 43-52.

Madureira, L., Popovi¢, A., & Castelli, M. (2021a). Competitive intelligence: A unified view and modular

definition. Technological Forecasting and Social Change, 173, 121086.

Madureira, L., Popovic, A., & Castelli, M. (2021b, November). Competitive intelligence empirical construct
validation using expert in-depth interviews study. In 2021 IEEE International Conference on Technology
Management, Operations and Decisions (ICTMOD) (pp. 1-6). IEEE.

Madureira, L., Popovic, A., & Castelli, M. (2023). Competitive intelligence maturity models. Journal of
Intelligence Studies in Business, 13(1), 6-29.

Maina, K. M. (2022). Influence of competitive intelligence activities on performance of indigenous banks in
Nairobi, Kenya (Masters dissertation, KCA University).

Manipol, V. S. (2023). Perceived impact in the implementation of microenterprise law: A qualitative study in

the Philippines. International Journal of Professional Business Review, 8(7), €02781-e02781.

Martin, F., Hemmelmayr, V. C., & Wakolbinger, T. (2021). Integrated express shipment service network
design with customer choice and endogenous delivery time restrictions. European Journal of
Operational Research, 294(2), 590-603.

- 1378 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Mbima, D., & Tetteh, F. K. (2023). Effect of business intelligence on operational performance: the mediating
role of supply chain ambidexterity. Modern Supply Chain Research and Applications, (ahead-of-print).

McNaughtan, J., Garcia, H., Schiffecker, S., Castiello-Gutierrez, S., & Li, X. (2023). “Architects of change or its
victim”: University presidents’ perspectives on the role of competing values during the COVID-19
Crisis. The Journal of Higher Education, 1-27.

Melo, A. )., Herndndez-Maestro, R. M., & Munoz-Gallego, P. A. (2022). Effects of market intelligence
generation, online reviews, and management response on the business performance of rural
accommodation establishments in France. In Cultural Sustainable Tourism: Strategic Planning for a
Sustainable Development (pp. 105-119). Cham: Springer International Publishing.

Melton, J. (2022). Global parcel volume to grow at 8.5% CAGR through 2027. September 26 Digital
Commerce, 360 https://www.digitalcommerce360.com/2022/09/26/glo bal-parcel-volume-to-grow-
at-8-5-cagr-through-2027/.

Mesfin, D., Woldie, M., Adamu, A., & Bekele, F. (2020). Perceived organizational culture and its relationship
with job satisfaction in primary hospitals of Jimma zone and Jimma town administration, correlational
study. BMC Health Services Research, 20(1), 1-9.

Miri Rami, S. F., Delgoshaei, Y., & Mahmoudi, A. H. (2022). Identification and analysis of effective factors on
the strategic intelligence of education districts managers of Tehran City and provide an appropriate
model. Iranian journal of educational sociology, 5(1), 113-125.

Mohd Asri, D. A. A., & Abdul Mohsin, A. M. (2020). Competitive intelligence practices and organizational
performance linkage: A review. Jurnal Intelek, 15(2), 101-115.

Mugambi, S. G., & Machoka, P. (2023). Influence of strategic procurement practices on performance of
logistics firms in Nairobi City County. International Journal of Management and Business
Research, 5(1), 143-155.

Mutie, M. D., Odock, S., & Litondo, K. (2023). Effect of green logistics practices on performance of logistics
firms in Kenya. African Journal of Business and Management (AJBUMA), 10(4), 20-35.

Mutua, D. M. (2021). Green logistics practices and performance of logistics firms in Kenya (Doctoral thesis,
University of Nairobi)

Muzahid, A., & Samputra, P. L. (2023). Pengaruh pemanfaatan competitive intelligence terhadap daya saing
produk Indonesia. Cakrawala Repositori IMWI, 6(3), 494-503.

Nanayakkara, K., & Wilkinson, S. (2021). Organisational culture theories: Dimensions of organisational
culture and office layouts. In A Handbook of Theories on Designing Alignment between People and the
Office Environment (pp. 132-147). Routledge.

Nawaz, M., Hameed, W. U., & Bhatti, M. |. (2023). Integrating business and market intelligence to expedite
service responsiveness: Evidence from Malaysia. Quality & Quantity, 1-22.

Nelson, K. S., Nguyen, T. D., Brownstein, N. A., Garcia, D., Walker, H. C., Watson, J. T., & Xin, A. (2021).
Definitions, measures, and uses of rurality: A systematic review of the empirical and quantitative
literature. Journal of Rural Studies, 82, 351-365.

Ngesa, C. A., & Eric, N. (2021). Effect of transportation management on the performance of logistics firms in
Nairobi County, Kenya. International Journal of Social Sciences and Information Technology, 9(5), 161-
171.

Nithya, N., & Kiruthika, R. (2021). Impact of business intelligence adoption on performance of banks: A
conceptual framework. Journal of Ambient Intelligence and Humanized Computing, 12, 3139-3150.

-1379 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Niu, Y., Ying, L., Yang, J., Bao, M., & Sivaparthipan, C. B. (2021). Organizational business intelligence and
decision making using big data analytics. Information Processing & Management, 58(6), 102725.

Njeri, N. M., Musau, E., Nyaoga, R. B., & Ngacho, C. (2023). The relationship between localization technology
and performance of shipping lines in Kenya: The moderating effect of international maritime
regulations. African Journal of Education, Science and Technology, 7(3), 596-614.

Nogueira, G. P. M., de Assis Rangel, J. J., Croce, P. R., & Peixoto, T. A. (2022). The environmental impact of
fast delivery B2C e-commerce in outbound logistics operations: A simulation approach. Cleaner
Logistics and Supply Chain, 5, 100070.

Nombi, J. (2022). Regulatory practices and logistics service delivery: A Case of Kenya’'s clearing and
forwarding industry (Masters dissertation, Kenyatta University).

Nuseir, M. T., Alquqga, E. K., Al Shraah, A., Alshurideh, M. T., Al Kurdi, B., & Alzoubi, H. M. (2024). Impact of
cyber security strategy and integrated strategy on e-logistics performance: An Empirical Evidence from
the UAE petroleum industry. in cyber security impact on digitalization and business intelligence: Big
Cyber Security for Information Management: Opportunities and Challenges (pp. 89-108). Cham:
Springer International Publishing.

Nyumba, T. O., Sang, C. C., Olago, D. 0., Marchant, R., Waruingi, L., Githiora, Y., ... & Omangi, S. (2021).
Assessing the ecological impacts of transportation infrastructure development: A reconnaissance
study of the Standard Gauge Railway in Kenya. PLoS one, 16(1), €0246248.

Odeh, A. H. A, & Hikmat, A. M. B. (2021). Marketing intelligence as a prerequisite of customer satisfaction:
An empirical evidence in the five-star hotels in Jordan. International Journal of Environmental
Science, 6.

Ogutu, H., Adol, G. F. C., Bujdoso, Z., Andrea, B., Fekete-Farkas, M., & David, L. D. (2023). Theoretical nexus
of knowledge management and tourism business enterprise competitiveness: An integrated
overview. Sustainability, 15(3), 1948.

Ojogiwa, O. T., & Qwabe, B. R. (2023). The practicability of competing value framework as a stride towards
public service delivery improvement in the health sector. Transylvanian Review of Administrative
Sciences, 19(69), 101-117.

Olyanga, A., & Muhire, F. (2023). Trade infrastructure and export competitiveness in the East African
Community. Journal of Economics, Finance and Accounting Studies, 5(3), 174-188.

Oraee, N. (2023). Identifying the information behavior in competitive intelligence process: a paradigm model
for medical sciences universities. Aslib Journal of Information Management, 75(4), 708-729.

O'Reilly lll, C. A, Chatman, J.,, & Caldwell, D. F. (1991). People and organizational culture: A profile
comparison approach to assessing person-organization fit. Academy of management journal, 34(3),
487-516.

Ortiz, P. A. G., Garcia, H. C., Gardd, T. F., & Vivas, N. R. (2021). Dynamic marketing capabilities as drivers of
international channel integration: is this true for Latin American SMEs?. Qualitative Market Research:
An International Journal, 24(5), 653-682.

Osei, M. B., Papadopoulos, T., Acquaye, A., & Stamati, T. (2023). Improving sustainable supply chain
performance through organisational culture: A competing values framework approach. Journal of
Purchasing and Supply Management, 29(2), 100821.

Osman, A. M., Liu, Y., & Wang, Z. (2023). Influence of organizational culture on construction firms’
performance: The mediating roles of intelligence and marketing capabilities. Buildings, 13(2), 308.

-1380 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Otike, F., Barat, A. H., & Kiszl, P. (2022). Intelligence strategies in academic libraries using business
entrepreneurial theories: Analysis of competing values framework and disruptive intelligence
theory. The Journal of Academic Librarianship, 48(4), 102537.

Ouma, P. (2022). Competitive intelligence strategy and performance of regulated microfinance banks in
Nairobi City County (Doctoral thesis, Kenyatta University).

Ouyang, Z., Leung, E. K. H., & Huang, G. Q. (2022). Community logistics for dynamic vehicle dispatching: The
effects of community departure “time” and “space”. Transportation Research Part E: Logistics and
Transportation Review, 165, 102842.

Panci¢, M., Cuéi¢, D., & Serdarusié, H. (2023). Business intelligence (Bl) in firm performance: role of big data
analytics and blockchain technology. Economies, 11(3), 99-112.

Penrose, R. (1959, January). The apparent shape of a relativistically moving sphere. In Mathematical
Proceedings of the Cambridge Philosophical Society (Vol. 55, No. 1, pp. 137-139). Cambridge University
Press.

Peteraf, M. A. (1993). The cornerstones of competitive advantage: a resource-based view. Strategic
management journal, 14(3), 179-191.

Purwanto, A. (2023). The influence of organizational culture on teacher intelligence capability and tacit
knowledge: A CB-SEM AMOS analysis. Available at SSRN 4379069.

Qazi, A., Simsekler, M. C. E.,, & Al-Mhdawi, M. K. S. (2024). Bayesian network and structural equation
modeling of dependencies between country-level sustainability risks and logistics performance. Annals
of Operations Research, 1-28.

Ragab, S. I., & Mahmoud, A. F. (2023). Dimensions of marketing intelligence an exploratory study of the
opinions of a number of employees of the Green Fields Dairy Production Company Ltd. NTU Journal
for Administrative and Human Sciences (JAHS), 3(2), 169-193.

Rahma, Z., & Mekimah, S. (2023). The role of competitive intelligence in improving performance through
organizational learning, A case study start-ups in Algeria.Journal of Intelligence Studies in
Business, 13(1), 53-64.

Rahman, A. A. A. (2021). Bibliometric approach of business intelligence as technical infrastructure to
enhance the organizational performance, competitiveness and decision making. Journal of Legal,
Ethical and Regulatory Issues, 24, 1-12.

Rahman, A., Partiwi, S. G., & Theopilus, D. S. (2021, February). University organizational culture mapping
using organizational culture assessment instrument. In JOP Conference Series: Materials Science and
Engineering (Vol. 1072, No. 1, p. 012069). IOP Publishing.

Ramasamy, S. P., Shahzad, A., & Hassan, R. (2023). COVID-19 pandemic impact on students intention to use
E-learning among Malaysian higher education institutions. Journal of Education, 203(3), 596-604.
Research, S. M. (2023). Parcel delivery market: Trend tracking and forecast analysis (2023- 2029) by type,
solutions, and region. Stellar Market Research. https://www.stellarmr. com/report/Parcel-Delivery-

Market/393.

Ricardianto, P., Christy, E., Pahala, Y., Abdurachman, E., Soekirman, A., Purba, O., ... & Endri, E. (2023).
Digitalization and logistics service quality: Evidence from Indonesia national shipping
companies. International Journal of Data and Network Science, 7(2), 781-790.

Roemer, E., Schuberth, F., & Henseler, J. (2021). HTMT2-an improved criterion for assessing discriminant
validity in structural equation modeling. Industrial management & data systems, 121(12), 2637-2650.

-1381 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Ramirez-Aristizabal, C., & de Oliveira Moraes, R. (2023). Isik’'s and Popovic’s business intelligence success
models: A review, consolidation, and expansion. Journal of Decision Systems, 1-34.

Ranjan, J., & Foropon, C. (2021). Big data analytics in building the competitive intelligence of
organizations. International Journal of Information Management, 56, 102231.

Renaldo, N., & Putri, N. Y. (2023). How business intelligence, intellectual capital, and company performance
increase company value? Leverage as moderation. Journal of Applied Business and Technology, 4(1),
93-99.

Rucha, K. M., & Ogollah, K. (2021). Does regulation moderate operations cost and operational performance
relationship amongst third party port-centric logistics firms in Kenya?. DBA Africa Management
Review, 11(1), 84-96.

Sahibzada, U. F.,, & Mumtaz, A. (2023). Knowledge management processes toward organizational
performance—a knowledge-based view perspective: an analogy of emerging and developing
economies. Business Process Management Journal, (ahead-of-print).

Sarstedt, M., Hair, J. F., Pick, M., Liengaard, B. D., Radomir, L., & Ringle, C. M. (2022). Progress in partial least
squares structural equation modeling use in marketing research in the last decade. Psychology &
Marketing, 39(5), 1035-1064.

Sarstedt, M., Hair, J. F., & Ringle, C. M. (2022). PLS-SEM: Indeed a silver bullet -retrospective observations
and recent advances. Journal of Marketing Theory and  Practice, 1-15. doi:
10.1080/10696679.2022.2056488

Sharma, M., Alkatheeri, H., Jabeen, F., & Sehrawat, R. (2022). Impact of COVID-19 pandemic on perishable
food supply chain management: a contingent Resource-Based View (RBV) perspective. The
International Journal of Logistics Management, 33(3), 796-817.

Sassi, D. B., Frini, A., Chaieb, M., & Karaa, W. B. A. (2022). A rough set-based competitive intelligence
approach for anticipating competitor’s action. Expert Systems with Applications, 204, 117523.

Scaliza, J. A. A., Jugend, D., Jabbour, C. J. C., Latan, H., Armellini, F., Twigg, D., & Andrade, D. F. (2022).
Relationships among organizational culture, open intelligence, innovative ecosystems, and
performance of firms: Evidence from an emerging economy context. Journal of Business
Research, 140, 264-279.

Shakil, M. H., Munim, Z. H., Zamore, S., & Tasnia, M. (2024). Sustainability and financial performance of
transport and logistics firms: Does board gender diversity matter?. Journal of Sustainable Finance &
Investment, 14(1), 100-115.

Sharif, K. I. M., Yiaw, M. T. B., Ismail, M. A., Khand, Q. U., Hassan, M. G., & Shahron, S. A. (2024). Leveraging
technology for sustainable logistics: logistics performance index in inland ports with eco strategy and
sustainable practices. International Journal of Intelligent Systems and Applications in
Engineering, 12(1), 666-675.

Solem, B. A. A, Fredriksen, J. I., & Sgrebg, @. (2023). Dynamic capabilities in the realisation of omnichannel
retailing. International Journal of Retail & Distribution Management, 51(1), 21-38.

Stadler, C., Hautz, J., Matzler, K., & von den Eichen, S. F. (2023). Open strategy: Mastering disruption from
outside the C-Suite. MIT Press.

Steininger, D., Mikalef, P., Pateli, A., & Ortiz de Guinea, A. (2022). Dynamic capabilities in information
systems research: A critical review, synthesis of current knowledge, and recommendations for future
research. AlS.

- 1382 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




Starostka-Patyk, M., Bajdor, P., & Biatas, J. (2024). Green logistics performance Index as a benchmarking tool
for EU countries environmental sustainability. Ecological Indicators, 158, 111396.

Tavakoli, M., Faraji, A., Vrolijk, J., Molavi, M., Mol, S. T., & Kismihdk, G. (2022). An Al-based open
recommender system for personalized labor market driven education. Advanced Engineering
Informatics, 52, 101508.

Teece, D. J. (2023). The evolution of the dynamic capabilities framework. Artificiality and sustainability in
entrepreneurship, 113.

Torsello, D. (2023). Organizational culture and corruption. In The Cultural Theory of Corruption (pp. 105-117).
Edward Elgar Publishing.

Ulkhag, M. M. (2024). Logistics performance measurement: A data envelopment analysis using the logistics
performance index 2018 data. In Data-Driven Technologies and Artificial Intelligence in Supply
Chain (pp. 58-76). CRC Press.

van de Wetering, R., & Besuyen, M. (2021). How IT-enabled dynamic capabilities add value to the
development of innovation capabilities. In Encyclopedia of Organizational Knowledge, Administration,
and Technology (pp. 999-1016). I1GI Global.

Vieira, V. A., Jaramillo, J. F., Agnihotri, R., & Molina, A. C. S. (2023). Salespeople’s competitive intelligence,
efficiency, and performance: The role of intelligence diversity and manager's tenure. Journal of
Business Research, 159, 113705.

Vu, 0. T. K., Alonso, A. D., Tran, T. D., & Nicholson, G. J. (2023). Illuminating the dark kitchen business model-
A knowledge-based perspective from the supply-side.Journal of Hospitality and Tourism
Management, 55, 318-331.

Wamwara, W., Spillan, J. E., & Onchoke, C. M. (2023). Doing business in Kenya: Opportunities and challenges.
Routledge.

Wang, J., Zhu, L., Feng, L., & Feng, J. (2023). A meta-analysis of sustainable supply chain management and
firm performance: Some new findings on sustainable supply chain management. Sustainable
Production and Consumption, 38, 312-330.

Wang, L. (2023). Twenty years of China’s logistics industry: glorious achievements, successful experiences,
and a bright future. In Contemporary Logistics in China: 20 Years of Progress and Achievement (pp. 1-
29). Singapore: Springer Nature Singapore.

Weber, C., Bébié-Gut, P., Riebli, A., & Windlinger, L. (2022). Eine explorative Untersuchung der Einfliisse von
ABW-Biromerkmalen auf die Wahrnehmung der Organisationskultur. Gruppe. Interaktion.
Organisation. Zeitschrift fiir Angewandte Organisationspsychologie (GIO), 53(2), 161-172.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic management journal, 5(2), 171-180.

Wu, Q,, Yan, D., & Umair, M. (2023). Assessing the role of competitive intelligence and practices of dynamic
capabilities in business accommodation of SMEs. Economic Analysis and Policy, 77, 1103-1114.

Yaiprasert, C., & Hidayanto, A. N. (2024). Al-powered ensemble machine learning to optimize cost strategies
in logistics business. International Journal of Information Management Data Insights, 4(1), 100209.

Yilmaz, C., & Ozgener, S. (2022). Competitive intelligence and competitiveness in accommodation
businesses: the role of employee training effectiveness. Current Issues in Tourism, 25(18), 2905-2921.

Yousefi, H., Yousefi, H., Mostaghimi, M., Mostaghimi, M., Nasiri, M., & Nasiri, M. (2021). Designing a
competitive intelligence model with a combined approach to interpretive structural modeling-delphi

-1383 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




fuzzy (Case study: Food industry entrepreneurial companies in Tehran Province). Journal of
Entreneurship and Agriculture, 8(15), 76-88.

Zaidan, H. J., Sulaiman, Z., Chin, T. A., Nadia, N., & Hasbullah, M. H. E. G. (2022). Advancing competitive
intelligence as a correlation of competitive advantage in Iraqi banking industry. International Journal
of Academic Research in Business and Social Sciences, 12(2), 361-375.

Zarbakhshnia, N., & Karimi, A. (2024). Enhancing third-party logistics providers partnerships: An approach
through the DLARCS supply chain paradigm. Resources, Conservation and Recycling, 202, 107406.
Zhang, M., Zhou, V., Li, L., & Gong, B. (2023). Manufacturing firms’ e-commerce adoption and performance:
evidence from a large survey in Jiaxing, China. Information Technology and Management, 24(4), 313-

335.

Zeb, A., Akbar, F., Hussain, K., Safi, A., Rabnawaz, M., & Zeb, F. (2021). The competing value framework
model of organizational culture, intelligence and performance. Business process management
journal, 27(2), 658-683.

Zarafili, S. S., & Zarafili, L. S. (2023). Exploring the impact of strategic intelligence on strategic orientation: A
field study on Jordanian commercial banks. Jordan Journal of Business Administration, 19(4).

Zhang, D., Shen, Z., & Li, Y. (2023). Requirement analysis and service optimization of multiple category fresh
products in online retailing using importance-Kano analysis. Journal of Retailing and Consumer
Services, 72, 103253.

Zhang, W., Jiang, Y., Zhou, W., & Pan, W. (2023). Antecedents of knowledge-seeking intentions and efforts
within new product development teams: empirical evidence from knowledge-based Chinese
companies. Journal of Knowledge Management, 27(2), 356-382.

Zhu, K., Mwangi, B., & Hu, L. (2023). Socio-economic impact of China's infrastructure-led growth model in
Africa: A case study of the Kenyan Standard Gauge Railway.Journal of International
Development, 35(4), 614-638.

Zulkiffli, S. N. A., Zaidi, N. F. Z., Padlee, S. F., & Sukri, N. K. A. (2022). Eco-innovation capabilities and
sustainable business performance during the COVID-19 pandemic. Sustainability, 14(13), 7525.

-1384 - The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). ww.strategicjournals.com




